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Specialized translations can be defined as translation of materials :
related to a highly specialized field or fields (e.g. law, finance, computer
science, telecommunications); of a specific genre; targeted at a specific
audience or general public through specific distribution channels; embedded
in a specific medium (e.g. multimedia technology, film, video, ICT, etc.). It
therefore requires the use of specific procedures, tools and protocols and leads
to the emergence of new specializations and jobs.” (Gouadec,2007 p28)
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! Daniel Gouadec , Translation As a Profession, Benjamins Translation Library,
Amsterdam/Philadephia , +.2, 2007
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The process of globalization has impacted the world

80 =,2019 , 1da, ZalEN 8yl )y, daadidl dansill, Olpa 2asa 73!
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since last century removing barriers and allowed

access to any information all over the world.!
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Irina Zaykova and Irina Shilnikova , Economic Translation: Theoretical and Practical
Issues, CILDIAH , SHS Web of Conferences , 2019 , pl
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Economic texts use terms from various fields including finance, business,
and more. There is currently no clear classification for economic translation.
A theory is needed to define its methods, text characteristics, and strategies.
Understanding economics is crucial for translation. Financial concepts change

over time, complicating the search for equivalents in translation due to
different systems and laws.! (Akpaca ,2023 , p75)

Ay Ly ) Calide (e cilallaias L0LaBY) (o geaill adii
Aol den 5l maly Ciieal Glla aagn VL laje g Aylall JlacYlg gl
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! Servais Martial Akpaca , Challenges and Demands of Economic Translation: A Case
Study, Journal of Education & Social Policy , Vol. 10, No. 4, December 2023 ,p75
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The concept of "faithfulness" in translation should focus on
consistent terminology rather than strict word-for-word
translation.!(Tagkas ,2014, p5)

e Y lalhaall 86l Aglsl dan il 3 LYY asgie Jand o con
S ST 2 jal) e 10l JledaY)

Translating "book-tax gap" as "gap of a tax-book" occurs when student-
translators rely too much on machine translation, leading to confusion with
unusual phrases. Feedback from supervisors is crucial to clarify the difference
between a company's taxable income and its financial (or book) income.
Issues with polysemy are also evident, as seen in the incorrect translation of
"record" in "Greenspan's record" as a verb instead of a noun. Additionally,

! Tagkas, P. Translation of Economic Texts: Challenges and Limitations, LILA '14
Linguistics and Language Conference Proceedings. Istanbul , June 2014 ,p 5
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"associates" has often been wrongly translated as a verb, causing further
errors. Economic terminology generally lacks ambiguity, but terms can have
multiple meanings, especially when new concepts are unfamiliar in the target
language.
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Commercial translation is a simple word that describes
translation activities or courses for training translators. It
encompasses various activities and tools utilized for different kinds
of texts with different purposes. This term is difficult to distinguish

from other subjects. If we consider it broadly, it relates to all

24



business translation and overlaps with specialized fields and

international marketing . ' (Gambier and Dorslaer ,p41)
Aol yeal) ol dan i) Al Caat ddasen 3alS o 4ylal) dan il
Ce Adhide $193Y dardieal) gy Ahadal) Calide Jadli (g «Cpan fiall Gu il
oo ot 0o plhadll 138 Sl Careay LAdEA (2l V) @3 a gl
a1 e U (3bety il cgly Bl e ] Uyl 13y L gAY e gum

Commercial translation is the translation of a source text into a target
text by a freelance translator for money, usually with short deadlines.
Translation agencies coordinate with clients, hiring freelance translators to

produce translations through a “translate—edit—proof” model.? (Chapelle, 2013
,pl)

8 e e (i (] jrae pai dangi (o dylaill das il
VS5 a5 5yead Alg iclsms (35S0 L Boles Ll e Jiiess an i
Y Ol Gpenjie cilagiy aghi Cun (e Dlanll pe Guuaiills dea il

Sy ail) dea il 2 3sa8 DA e Slan il

Commercial translation includes all types of commercial documents,

such as invoices, contracts, shipping documents, customs documents, etc.,

"'Yves Gambier and Luc van Doorslaer ,Handbook of Translation Studies. Volume 1 , p41
2 Carol A. Chapelle , The Encyclopedia of Applied Linguistics. Blackwell Publishing Ltd ,
2013 pl
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most of translators are corporate translators or specialists in a translation
company and their professional fields often expand for financial and legal

issues.!(Gouadec ,2007, p31)
a5aally Lalodl) e cdylanl) i) gloil asan dulatl) das il Jads
5 AN sansia ad Cpansiall plirag (lajue s ASpall Gl adll Gl
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lail) Jlee Y1 (o S 8 Sl 8ally 28l by g . Alall duneag daga (4
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Commercial translation refers to any translation work done for commercial
purposes across various fields such as administration, industry, law, science,
and technology. The term "commercial translator" broadly includes anyone
translating materials related to these sectors. For example, a legal translator
working in industry can be called a "commercial" or "legal-commercial"

translator. This practical definition distinguishes commercial translators from

! Opt cit , Daniel Gouadec , p31
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literary translators, as commercial translation deals mainly with factual and

practical content rather than literary or artistic material .
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! Chan Sin-Wai , David E.Pollard and Raymond S. C. Lie , An Encyclopaedia of
Translation Chinese—English ¢ English—Chinese , The Chinese University Press , 2001 ,
p95
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Trust is an important factor in global business. By translating their

content and speaking the local language of their consumers, businesses
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show that they are seriously committed. This provides a positive

impression and has bearings on the credibility of the business among

locals.!
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Receipts and quotations
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! https://idosiertranslations.com/en/traduccion-comercial-clave-para-la-

internacionalizacion-de-negocios/ 12/04/2025 18:00
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La langue des finances et de I'économie est a la fois une langue

"vivante", poss€dant sa propre identité, et un langage hautement

spécialisé.! (Houbert,2001)
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t Frédéric Houbert, Problématique de la traduction économique et financiere ,translation
journal , Volume 5, No. 2 April 2001
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Marketing focuses on creating and managing valuable relationships with
customers. Its main goal is to attract new customers by offering better value and
to retain and grow existing ones by keeping them satisfied.? (Kotler and
Armstrong , p4)
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2PHILIP KOTLER , GARY ARMSTRONG, Principle of marketing , pearson prentice hall ,
11" ed, p4
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The process, systems, and activities involved in creating, communicating,
delivering, and exchanging offerings of value guided by deep customer and
societal insights, including language understanding to meet the needs of
customers, partners, and the broader community.! (Shifman and
Wisenblit,2015,p461)
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2015, p461
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Traditional marketing refers to the conventional methods that
businesses use to promote their products or services. This includes
advertisements through television, radio, newspapers, magazines, and
outdoor billboards. These approaches are typically one-way forms of
communication, where companies send out messages to the public
without direct interaction .!( Pascaldu and Urziceanu ,2020)
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t AGORA INTERNATIONAL JOURNAL OF ECONOMICAL SCIENCES,
AIJES , Valentina Simona Pascaldu, Ramona Mihaela Urziceanu , Traditional Marketing
Versus Digital Marketing
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Traditional marketing refers to any type of marketing done offline. This
includes things like newspapers, TV and radio ads, phone calls, mail, and
outdoor ads like billboards and posters.

It’s called "traditional" because it was used before the internet became
common. Even though modern marketing now includes digital tools, traditional
methods are still in use today.!
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E-marketing focuses on people who choose for themselves which
websites to visit and what kind of marketing content they want to see,
including which products interest them and when. Because of this, the
world of e-commerce needs different, modern marketing strategies.’
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Localization in advertising means creating different versions of an ad for
different countries or cultures, considering their specific language, habits, and

beliefs. This applies even if they share the same language, like the UK and the
USA.? (Al-Shehari,2001,p20)
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Free to play

€ STORE LIBRARY COMMUNITY
BATTLEFIEUQIY Batvieneia 4 Premium
TG Edition

tijy Battlefield ™V
Definitive Edition

Account name:
Invoice:
Date issued:

Subtotal:

Tax:

Oct 15, 2021 @ 1:46pm PST Total:

Payment method: MasterCard

This email message will serve as your receipt. You can also view your
Purchase History at any time.

Refunds and/or returns may be granted for many products on Steam.
Learn more about Steam refunds here, or request a refund here.
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Buy RoadCraft - Standard Edition

7.99 USD Add to Cart
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As the leader of a company specialized in restoring sites devastated by
natural disasters, use your construction machinery to restart the local industry.
Clear debris and faulty equipment, rebuild roads and bridges damaged by
weather, and much more!
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Steam Support

Home

e Al ey ) g

What do | do if | do not receive a Steam Guard email when | am prompted for the
access code?

Steam Guard emails are sent to the last email address registered for your Steam account.

If you are not receiving Steam Guard emails:

» Verify that you are accessing the email address registered to your Steam account

* Check your email spam filter to ensure the message was not flagged as spam

* Add support@steampowered.com and noreply@steampowered.com to your contacts or trusted senders list within your

email client

* Wait up to 30 minutes for the email to be delivered. Even though Steam instantly sends the Steam Guard code email, you

may encounter a delay with some email providers depending on their server load and processing times. If you haven't

received your code after thirty minutes, please attempt to log in again to receive a new Steam Guard code.
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What do I do if I do not receive a
Steam Guard email when I am
prompted for the access code?
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Steam s dilwal Jawdl | email address registered to your
Steam account
G| (Al st all g Jilu ) mdise gaad) | Check your email spam filter to
Al S cdas ol Al ) () e 3SUE Ay 5 | ensure the message was not
4ac 3 | flagged as spam
U=l @Y | support@steampowered.com <<l | Add

noreply@steampowered.com

support@steampowered.com and

o (355 sall Cuabea pall of Jlai¥) g Laild
ey paldl) g AN 4l Jas (b

noreply@steampowered.com to
your contacts or trusted senders
list within your email client

s 'support@steampowered.com 4upl) dax Al

noreply@steampowered.com’

: "Add support@steampowered.com and (gidaiy) (aillll

noreply@steampowered.com to your contacts..."
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: "Ensure that you are accessing the email address (gidasy) (il

registered to your Steam account."
el Bl 8 ) i Jass A "SE S "ensure” Jlaca) g gl

Sy st ally Levie Steam Guard alla) abiad o 13) Jadl 13kt "duall daasalil]

¢ Jgaal

: "What do | do if | do not receive a Steam Guard (gjdasy) (ailll]

email when | am prompted for the access code?"
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: "Check your email spam filter to ensure the message (i) (aillll

was not flagged as spam."

'spam’ dalS! dales Ay dujed) daa ill 8 "dae el Jila)ll' aladiad &5 g il
ceoad) (Al By AST Ll Slaall (1 cdiilasy) b

Wait up to 30 minutes for the email to be delivered. Even though Steam
instantly sends the Steam Guard code email, you may encounter a delay with
some email providers depending on their server load and processing times. If
you haven't received your code after thirty minutes, please attempt to log in
again to receive a new Steam Guard code.

P e
ey ey Steam (g Ayl aibeds 2 s d2dd 30 ) Qe sl i)
e 39S ) iladd (Shse (ams ae 5l asls 38 ()siSteam Guard
Uglan ooy cAndy (I aay ey alid o1 13) L agaal dalleall Cillgly adlsall Jos
.o Steam Guard e Sliwy (g3 5 Jsdall Jaas
Pdan A lglleaiad 5 Al el
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"Wait up to 30 minutes for the email to be L) i pll 4 .
aleds 2y s 4883 30 ) Jead Baal Sl ) gies 53 delivered”
a8 daailly el e e Baliadl 5" dll )
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Résumé :

Ce mémoire met en lumicre 1'importance de la traduction spécialisée,
notamment économique et commerciale, dans le soutien des stratégies de
marketing electronique des sites de jeux vidéo, en prenant la plateforme Steam
comme exemple. L'étude conclut que la traduction ne se limite pas a un simple
transfert linguistique, mais constitue un outil efficace pour attirer les
consommateurs et augmenter les ventes, en adaptant le contenu aux differentes
cultures. Les résultats confirment que la traduction professionnelle du contenu
contribuent directement au succes de la vente des jeux sur les plateformes
numeériques .

Mots clés : Traduction , marketing , jeux vidéos , Steam , plateformes.

Abstract:

This thesis highlights the importance of specialized translation,
particularly in the economic and commercial fields, in supporting the digital
marketing strategies of video game websites, using the Steam platform as a case
of study The study concludes that translation goes beyond linguistic transfer, it
1s a powerful tool to attract consumers and boost sales by adapting content to
different cultures. The results confirm that professional translation contributes to
the global success of games sales in the digital platforms.

Keywords : Translation , marketing , video game , Steam , platforms .

90



