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Definition of translation :is the activity or process of changing the

words of one language into the words in another language that have

the same meaning.>
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« Une activité humaine universelle rendue nécessaire a toutes les

époques et dans toutes les parties du globe » 2

« Translation is a global human activity that has become necessary

across all eras and around the world ».3
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Ladmiral,(Imitation & la traduction ,Paris,ophnys 1979,p28). 2
Munday, Jeremy.Introducing  Translation Studies :Theories  and 3

applications.Routledge, 2016.

16


http://fac.umc.edu.dz/

AU Giguilly Laajll Jga dalal) aalial) 1Y) Juad

o cdsal 308 e el ogd ¢ A8 Sl gl b deaill ey i) I
3] Wy ¢ gd . ygumnd) o dee yshiy cdundt L) ae i dyjlias dujles
i (SN Jalally Ayl Jiiy cisndll Gn daalgil) lesal Lalad A . shaial)

2. ol calaadl aalil) s

OSar Y Alias 89S Lgngy (S " allall gyl Blaall' s daaill Cias )

il ¢ bl G Jeag Bras JSE g8 AniladY) el jlae (e Lebad
Laas & Lo 13 Cumy cadly Copndd) Liga e dladladdl & daclad sl el of
o dan il aalee Zlh gl Ly a0 Gl g8 LA ) sil) gy

(bl skl clig) 3 Jeldll) a1 psall al ALY aaledll

i ol aad ) aad e e ) Jilpll ML Lgheasy T Gl dan il dnaal piaa
e 2 &l agll Gieudl) o) L Brgiaal) Gllgiaall LAl Gluagaddl oly jwas
(lalall el ol ARds dany bl iE s Liad sy ol ilas
Gladhinl 8 Ll s dan il o olaiall 138 (e . Adbaal) $AEN DA
SE Ghad) pe nliny J<0 DleY) ladll ol aby dus Ldgall gl
sauasill gl Cultural customizationes gz 5 Gdlass dsaw Lo sag <l

YAk gl Jiluyl il

-

2S5 cdaa gl Sl€allg ¢ el andl jelat JheaY 4l Ll L ole ol
C T U 2 e ;D V Ead)

Laasll 8 aal) claladV) e pdalin Lo say cdale jlias AalaS Lgu)aind

Ladmiral 1979.p,28 1
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approaches, international journal of marketing research, 53(1)123-142.
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Definition of culture: the way of life, especially the general customs

and beliefs, of a particular group of people at a particular time>

Fie Gl P aie Bt ) SED Gigedll Cargy s AR Gagedl) G
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Marketing : is the part of Business which uncount is concerned with
the way in which a product is sold for example deciding on its price,
the particular shops or areas in which it should be sold, the way it

should be advertised,etc.

The importance of effective marketing directors.!

5 Al 5 ¢ Al bl () Aae g dhadyl) Glalbiad) 5 GED aslie Jlall Ja ]
N 2021 i 3¢ 35 digall

Cambridge dictionary 25-05-2025 2

ae,linkedin.com/fulse/ 25-04-2025 15:32 3

hbrarabic.com/ 25-04-2025 15:36 4

488 Lo @ld) ol dadlia Jladugs 5
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Marketing: is an act of buying or selling ,all the process involved in

moving goods from the producer to the consumer.?

Marketing: marketing m,mercatique marketing d’un produit /d’un

service ;(departement) service m de marketing.

B/modif (directeur,manager) du marketing ; (method, departement)

de marketing ; (staff) du service de marketing.?
ageal) Ml 1Ll
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collins cobuild collins Birminglan university international language dictionary.First 1
publish 1987
New english dictionary and thesaurus Revised and reprinted, 1995 2

Grand dictionnaire anglais hachette & Oxford fourth published, 2007 3
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Dimension Dimension Dimension
Referential Technical Situational
—Allows the —Includes the —Relates to the

consumer to
identify the product

in relation to
different reference

points,by
comparing what

currently exists with
what existed in the

past.

technical and
material
components of the
product,such
as :The artistic
work
itself(e.g.,sculpture)
Techical support
for the artwork
(e.g.,book,disc)
Means of
representing the
work
(e.g..exhibiting the

artwo rk) .

conditions
experienced by the
artist,including their
emotional and
physical state,and
the level of comfort
they feel-all of
which can affect
the quality of the
cultural product.For
example ,an artist’s
mood may
influence the quality
of their
performance on

stage.

Agals 5S35 b 3gage Aalia iladlugs 1
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Imagine lauching a marketing compain in a new country, only to
realize your slogan of fends the local culture. This is a commun
pitfall in translation. Cultural sensitivity in translation goes beyond
converting words from one language to another.lt involves
understanding and respecting the cultural nuances that shape how

messages are received.?

Diskusija.(2024,November).Cultural Sensitivity in marketing translaion :why it 1
matters and how to get it right.Retrieved Junel7,2025,from
https://www.linkedin.com/company/diskusija

Cultural sensitivity In translation 15 July 2024 By smantha 2
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In a highly competitive market,excellent advertising translation can
better promote brands,by adopting the three principles of skops
theory,are context of the translation,the reading needs of the target

audience ,and the role of translation3

(2025 5589) Aalll s wa o) e Jailas CaS: DY) deasi |

Language to language :a practical and theoretical guide for Italians English 2
Translators.1998 by « Meta »

On ftranslation srategies of commercial advertisements from the perpective of 3

skops theory June2(024.
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.346-32502 2022-12-29 il syl ~ bl ae deal o Clzall 1
64-243,22015-12-01 (5. x5Sl aeal plug SOl algall 2
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To sell the goods to another country it should contain definition

about the product and how to use it with more than one language

Baytalhikma.iq (2016-11-28) dalsall cliaas 5 dan il Jon dnale 3505 1
(2010 Lk 01) i) fls Aan il sl 3K5all a0 dan il o)l b meiall 2
Baytalhikma.iq (2018-01-11) desjill aludl & Ganyil) 8 Fos Cilgnsi Jos duale L)y 3
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and also they need to respect the culture of every country.
According to Kaur 2006 cultural goods convey ideas, symbols and
lifestyles and are an intrinsic part of the identity of the community

that produces them!

Kaur, Navdeep.2006—-Impact of globalization on culture, migration and Indigenous 1

people panjab university research journal.
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Business translation is a type of translation which deals with texts

related to commerce, finance, marketing, managment, and other

business fields.

In the era of globalization when the english language has become a
lingua franca in the whole world, a professional and accurate
business translation plays an important role.It requires accuracy,

clarity and cultural awarness.?

2025-05-28 « Meta » ¢ 353l 112 42 2020 unill 1

Dubravka Cerle:challenges of business translation 11-08-2023. 2
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I.Eugéne Schueller jlusll & e 1909 ale luijp b el Jlealls

O Y ) e a5 « because you're worth it » LIS 5Ll
« L’Oréal Paris » 4$)4 (30 ddleall cllaall & dacw) deajill sda yiadg "ell
= eV dama o cOlally Al ilDleY) b Laad jeling JawsY) (3,40
o o <0 @ aadially @uiaill inall Gen Jaady "Caigall ueca’ el 4l

. Leilly il

Can JB e Cuap Gl "ol ais oY ALY Al S5 Qi) b
« Google i e damis @ day clbol ) Ll cléal
Larad dage Hledl) laiy o SA daaa axdias Y &lls a0, translate »
Aellans g g sall (S0 e 35 Al Alead) agn den sl dkin ¢ Jallyy Lol
The most important word in this logo is « worth it » so the meaning
of this word is : enjoyable or useful despite the fact that you have to

make an effort »2

There is a synonyme of the word « worth it » which is « deserve

it » : to merit or be suitable for (some reward, punishment, etc).1

: https://www.loreal.comJbsl de ganal o)l adsall 1
cambridge dictionary 28Mai2025 2
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The slogan « because you’re worth it » is famously used by
« L’Oréal Paris » and the choice of the phrase « worth it » over
« deserve it » is very intentional and strategic , « worth it » is more
personal ,up lifting,and inclusive. « Deserve it » might sound more

transactional or like reward system.

congic) ¥ Gaial/iodll Gaial ga duyall Al « worth it » A e
Gaie  —daal Gladl o Gaie- 4 s oKy alabiadg
2 KA Gatiew Eaala— LSV o/ DA/ <)/ ) /slEa

Sp « worth it » ) deealls Ll g 3atien (e e S5 "Gaial” asl Jaadls diag
N ol bl et il Ja e

seliing dnadd 40l (San o8 « because you’re worth it » il o il
« deserve it » i dulal

IR d\.n;l\ eI 1.@_\\_1 4\.\}.\)5\ da;.ﬂ \J}AA.Q.A uls « worth it » 4.< )L\.\;\
gyl

« BMW » 355 o0 3l sag SBI Jlall daalls W

« Bayerische Motoren Werke » J jlaidl

New English dictionary and thesaurus,First published on 1994 by Geddes and 1
Grosset Ltd
2025 (sl 28 Alad) adse (e aale 2
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The meaning of the word « machine » is a piece of equipment

which uses electricity or an engine in order to do a particular kind of

work.?2

There is a synonyme of « Machine » which is « device » :is an
object that has been invented for a particular purpose ,for example

for recording or measuring something.?3

The choice of « machine »over « device ylikely stems from a desire

to communicate specific qualities such as power,efficiency, or a

BMW Group Official website : http://www.bmwgroup.com/en.html |
collins dictionary 09 June 2025 2
Collins dictionary 09 June2025 3
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particular indusrty focus.It could also be a branding choice to create

a more imapctful or memorable image.

Jigaty Sae (538 Jlgs 58 (sl Al sa Aujell Al « machine » AdS e
s Al VY Jie 0T g8 A elpeSlly Hlaally 5))allS dabadl <l (gl
Llaye 5 adlyll o ally Shill a3 e il

uarall Jia Uasew O elgw ¢pra Jas R paAy BIVEN asl waﬁ "l u‘ Ja;y\.\‘g
Baxsa diday (535 AS0Kie elial e 0sSh s ail a3 « machine » 4l
oSa « device » Ju BMW i & « machine » 4d< jlaal o i
s Ulal Al Leasll o Ly chally Aasyd) dally sl Gl b Ak,
cslaall gl i) Ja5 Y LY daulia

L s ey « apple » s (e il sap bl JUal ) Ll Wl
Ronalnd Wayne 5 Steve Jobs & e 1976 .l Crecals ¢ liaiall 522ae
Seal b gy ¢ alladl 8 el lSE 5l e 20 .Steve Wozniak
ety . Appstore  iCloud Jie cleaa ) dilaYUL iPhone,iPad ,Mac i
23LalSaal) aadicall Lty ¢ LIS ¢ GV sl e W3S Apple

pda iy "Calide <& SE' ) cuasig « Think different » JGIS 5)lal
dana daa g <R J:wa‘;l[\ é)&ﬂ « Apple » S\S)J.: Ji e daialgg drady Z\.A;)ﬂ\
gt () Ll 3Sa eli Liagly dacla) dagyy Sledl) dlale o Jadlas LY

Fama oAbyl SE ap VT ALY de sl S0 LRl L gads e Sl

2025005209 lae adse 0 353k 1
Apple Inc.-Official website 2
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The meaning of the word « Think » is to believe that something is
true or to expect that something will happen ,although you are not

sure!

There is a synonyme of the word « Think » which is to have
confidence in the truth, the existence, or the reliability of something,

although without absolute proof that one is right in doing so?

The choice of Apple to use « Think » instead of « believe » because
« think » suggests action , creativity , and innovation,while

« believe » is more passive and emotional .
alalin w)\ﬂ_ :uaa.ﬁ.\j\ ‘)SS 9 Lﬁi "‘)ng” ELY) Z.:I.DA\ Mb « Think » 4.< L;\:.A

SSal) 8 aall- Jle Cigemr Sam haiul Sie dgage U3¢ 80 G sl
e ISy s ) 500 laty) e AV 1(Jie) Lwal) & )l

Cambridge Dictionary 09 June2025 1
Cambridge Dictionary 09 June2025 2
2025 Glsa 09 i ym deals adse (e 35ale hitp://birzeit.edu 3
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Fashion for everyone

‘_,A.c .Laé\;ljc LJ:D;:\ Q9 2\:\“)5\ Zara cjb.a R tdaaall
2 Al il ddalewd) cdnyall Jeal) 8
sdady (sAl Jgadlly : el Joall ) el Zn
. ledd)

Mb LUl L) Leagl | <G Wheajy 6 (e | 8L des gl
090 2l blew @l | Google sy kA

S aeadl ()

S SR B slels translate.
- shpucl

o

SV Y laylas) g « styletrend » g8 dujlaNL « Fashion »:daSll Cadlye

Guh glal et 8 (o style » iy cdagaly Bagedll Jlae 8 Wlaiiuly legd
Jl Lylas e Gl g ale sladl Ao Ju « trend »

zara, wikipedia,2025,Indetix history,2025;Fast fashion wikipedia,2025 1
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The meaning of Fashion is a popular or current.style in clothing,

accessories, or behivor.!

2y Lalle digyma a9 « GUCCE » 358 (e Joale sy Guelal) JEall dailly Ll
Lapslh dnae (3 1921 i ol LMY 52 LY 50 Giel (g Baaly
Balall Ciliad) Uil aeest b Lehlas clay it i 3y e ALY

2 5all ail Balid b 4ylas e daglics 33U

Oxford Learner’s Dictionary: 1

https: //www.oxfordlearnersdictionaries.com/definition/english /fashion
Gucci: https://www.gucci.comas il eyl adsall 2
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: https: //www.mcdonalds.comaallall jalligaSle d<5a) cawssll adsall 1
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Every country ,every people and its The world is very diverse.
Each country has its own culture is different each other.
the world at the characteristics that are interesting to other people,

great importance is attached present stage is very dynamic currently,

LYY DRy liahall Jeld 5 e (gsing Dapall Aalll ple 8 alad aajpe pad) Gl jslaie ol !
)-2003 cdipanl) daadall gy ¢ jaba )l cupal) lad jslaia

Cayall. (Al Al 8 clialyally A3 gl S S aaly ol (e Jmally pSadll ol Caydll 2
)-1998 gy edpalall (S )y cdamally sSadll ¢ )l

Cadlialy lialyal) Jen Spalae Ly ddakn LN Luh tdupall il (Lilal) e Jdaias lia 2
2015 aall daals ¢ oyl Qg ARl il dlae. daasil) o il aa cdaad) Aall) & YY)
Al A3l 8 ieall ANY ¢ ilaaa cpall g
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ro coopertation between countries, namely in the economic,political

and cultural spheres!

International scientific and practical conference 'Innovative trends in science, 1

practice and education " munich,Germany Ferbruary22,25,2022.
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Résumé :

Ce mémoire étudie la relation entre la traduction et le marketing
culturel, en mettant en évidence comment la traduction contribue a
transmettre efficacement les messages marketing a travers différentes
cultures.ll présente les concepts fondamentaux de la traduction et du
marketing culturels,et souligne I'importance de la sensibilité culturelle
du traducteur.ll propose également une analyse de cas de traductions
marketing réussies et ratées.

Il conclut que la réussite dans ce domaine repose sur un équilibre entre
exactitude linguistique et adaptaion culturelle.

Summary :

This thesis explores the relationship between translation and cultural
marketing, highlighting how translation helps convey marketing
messages effectively across different cultures.lt presents the basic
concepts of translation and cultural marketing analyzes the role of
translation in promoting cultural products,and emphasizes the
importance of cultural awareness in translation.It also includes a case
analysis of both successful and failed marketing translations.It concludes
that success in marketing translation requires a balance between
linguistic accuracy and cultural adaptation.



