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Abstract  

The present work is a sociolinguistic and cultural research that investigates the  

knowledge of old proverbs and idiomatic expressions among young speakers of 

Tlemcen community. It tries to understand the use of the old proverbs and idioms 

by youth and how gender, as a social factor, may influence. In order to answer the 

research queries and test the hypothesis, three research instruments have been used; 

the questionnaire, the interview, and the word list. All the research tools were 

administered to Tlemcen young speakers. Accordingly, the research findings reveal 

that the youth recognise the meaning of proverbs more than idioms, as well as being 

confused in distinguishing between the proverb and idiom of their dialect. The 

findings show that males are accustomed with old idioms and used them more than 

proverbs, whereas, females are familiar with old proverbs and used them little more 

than idioms. Regarding the fact that youth sometimes used these old statements, 

they are, now, innovating and using new idiomatical expressions that are relevant to 

the current cultural and linguistic references. 
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General Introduction 

  Language is an intricate natural phenomenon that is used by humans in 

order to speak, share information, and fulfil their needs. It is considered as a mirror 

of social and cultural identity. In fact, the interrelation between language and 

culture has caught the attention of different sociolinguists and cultural researchers. 

There are various cultural components that circulate in people’s tongues, which 

animates the epitomes, convictions, and beliefs of a given society. 

  Among these cultural elements, proverbs and idiomatic expressions play a 

significant role in presenting the richness and patrimony of a language. Within this 

context, the Algerian speech communities have a rich historical background that can 

be reflected in the old people’sayings and expressions. Yet, language is a dynamic 

system that changes through time and with each new generation. With is intention, 

it can be said that the present research work endeavours to scrutinise the 

interpretation and the usage of old proverbs and idioms by young speakers of 

Tlemcen community. It seeks to describe the cultural background of these old 

sayings as well as their function in the present time. Accompanied by, discovering 

whether the young people retain the culture of using proverbs in their everyday 

speech. Consequently, the researcher strives to answer the following research 

questions: 

1-  To what extent do young speakers of Tlemcen community understand the 

old proverbs and idioms? 

2- Do young speakers differentiate between a proverb and an idiom? 

3-  Does gender affect the use of the old statements among the youth? 

In order to investigate the aforementioned questions, the following hypotheses are 

put forward: 

1-  Young speakers of Tlemcen community understand the meaning of proverbs 

better than idioms. 
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2- The majority of young people are not able to differentiate between proverbs 

and idioms. 

3- There is a difference between males and females when using proverbs and 

idioms. 

 To achieve the previously set objectives of the present research paper, a 

research methodology was designed. In order to confirm or reject the 

abovementioned hypotheses, different research instruments have been utilized:  

questionnaires, word-listing and semi-structured interviews were conducted to 

young speakers of Tlemcen speech community. The results of the study have 

accordingly been described and analysed quantitatively and qualitatively to 

answer the queries of this investigation. 

  The general layout of this research paper falls under two main chapters. 

The first chapter is typically theoretical and tends to delimit the framework and 

the scope of the studied topic. The relevant literature review on sociolinguistics 

with its different related concepts, terminologies, and theories were reviewed. 

This part, presents first the distinction between dialectology and sociolinguistics, 

as well as explaining the difference between dialects and language. Along with, 

it indicates the main social variables that may influence language change. Then, 

the relation between language and culture is highlighted and the determinations 

of both proverbs and idioms are provided. By the end of the chapter, the 

interpretation of old proverbs and idioms is recognised. 

  The second chapter is practical and includes the research methods and 

procedures used in the present case study. It introduces the methodological 

approaches used in this investigation (qualitative and quantitative). As well as, 

the sample and the research instruments are described.  This part is mainly 

devoted for the discussion and analysis of the obtained results from the collected 

data in order to provide answers for the research questions and whether the 

given hypotheses are confirmed or rejected. 
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1.1. Introduction 

  Language is viewed from several theoretical points of views. It is 

considered as the epitome of human uniqueness and creativity to achieve his 

social needs. This link between language and society led to the emergence of 

sociolinguistics. This field has an interconnection with several fields like 

sociology, psychology, anthropology, etc. The aim of this chapter is to shed light 

on the correlation between sociolinguistics and anthropology, which is the study 

of language and culture, in order to describe the cultural background and use of 

old proverbs and idioms by young speakers of Tlemcen community. 

Accordingly, the current chapter approaches different definitions related to the 

scope of sociolinguisticsto provide a globe understanding on the phenomenon of 

language and its social variables like age and gender. Then, the chapter 

investigates the relation between language and culture as well as defining the 

concepts of proverbs and idioms. Eventually, the chapter is concluded by 

extrapolating the cultural knowledge of proverbs and idioms among the youth.  

1.2 Sociolinguistics and Dialectology 

 The relation between language and society is complex and inevitable 

since language is created to deliver the social function. The study of such a 

relation has led to the emergence of sociolinguistics. This discipline endeavours 

to focus on the use of language in the social context. In other words, it aims at 

studying how language in contextual performance (real-life situation) is a mirror 

of its users. 

 Before the arising of sociolinguistics, the study of language variation was 

called dialectology. This field endeavoured to study dialects in isolated rural 

areas. The aim was to examine the spatial haphazard distribution of the linguistic 

features variety. Along with, how these features of dialect may function in social 

isolation. Dialectologists believed that the dialect of isolated areas is pure and 

homogenous and need to be recorded before disappearing. To do so, archaic 

methods were used in order to elicit random data by focusing on a sample that is 

characterised by the so-called Norms: non-mobile, older, and rural males 
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(Chambers and Trudgill 2004, p.29). In addition, the researchers or fieldworkers 

were carrying out surveys through conversations and dialogues in order to 

provoke indirectly the speakers to use their variety without striking their 

awareness of being recorded.  

  The descriptive findings of the collected varieties were transformed into 

maps, which are called “dialect atlas” drawn with imaginary lines called 

“isoglosses” that indicated the shift of the phonological and lexical variation. 

However, realising that linguistic features may vary within the same province or 

area, had led to the shift from traditional dialectology to urban or social 

dialectology. This latter tended to focus on the social dialect of urbanized areas 

by including social variations like age, gender, ethnicity... and their influence on 

the variety. Chambers and Trudgill (2004, p.45) stated: 

All dialects are both regional and social. All speakers have a 

social background as well as a regional location, and in their 

speech they often identify themselves not only as natives or 

inhabitants of a particular place butalso as members of a 

particular social class, age group, ethnic background, or other 

social characteristics. 

  Unlike traditional dialectology surveys that focused on gathering lexical 

items, social dialectology was more concerned with grammar and phonology. It 

relied on the selection of random sample with a wide range of informants. The 

field of urban dialectology became impelling after the Labov’s “social 

stratification” (1966).  His synchronic study has proved that language is a social 

phenomenon and subject to change since the social factors can affect its 

linguistic features (Labov1972, p.261).  The shift from traditional dialectology 

to urban dialectology is seemingly the threshold that has paved the way to the 

inception of sociolinguistics. 

 Sociolinguistics, as a new discipline, endeavours to correlate between 

language and the social structure of its users, as it studies language in context 

(Holmes 2001, p.1). Although, sociolinguistics borrowed methods and views 

from the aforementioned studies, its empirical investigation is what sets it apart. 
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(Hudson, 1996). Through its practical observation and collection of natural 

speech, theories are formulated to link language variation with social ones along 

with the societal attitudes and value system, aiming at understanding what 

society can do with its language and how it contributes to its change and 

development. 

 Although both dialectology and sociolinguistics are quite different in 

terms of methodology, yet dialectology is part of sociolinguistics, which is a 

process, developed through borrowing from many disciplines like sociology, 

historical linguistics and dialectology (Trudgill, 2003). They are all platforms 

through which, theories and ideas are established to give a better understanding 

of the nature of language, and they are all complementary when describing the 

characteristics of language and its functions. 

1.3 Language and Dialect 

 One of the relevant issues and confusions in the field of sociolinguistics 

is the distinction between the term ‘language’ and ‘dialect. In order to 

distinguish between the two concepts there are certain criteria that should be 

undertaken, not only linguistic criteria but also sociocultural and even political 

ones.  

  In the first place, linguistics does not agree on one single definition of 

language as it was scrutinized and viewed differently according to the scholars’ 

disparate perspectives. According to Sapir (1921, p.7), when defining language 

the emphasis is on the fact that it is a human attribute, i.e. it is a “purely”, “non-

instinctive” (acquired) phenomenon, which is “voluntarily” produced to support 

and express thoughts and concepts. Whereas, the animals’ system of 

communication is a primitive, instinctive and of a non-verbal use of gestures to 

express limited range of concepts. 

 Whereas, Chomsky (1975) proposed in his innateness theory that 

language is the inherent capability of native speakers to understand grammar and 

produce novel utterances and sentences that are composed of limited number of 
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units. All this, is latent within an innate theoretical device in everyone’s brain, 

called “Language Acquisition Device” (LAD). 

 Furthermore, Hall (1968) states that language is “The institution whereby 

humans communicate and interact with each other by means of habitually used 

oral-auditory arbitrary symbols (Cited in Lyons, 1981, p.4). Hence, the emphasis 

is on the arbitrariness and communicative function of language.Bloch and 

Trager (1942) assume that language is as an arbitrary system of communication 

through the vocal system.   

 Dialect, alternatively, is a subsidiary of language, i.e. it is a specific 

spoken variety of a language used by the speech community, characterized by 

differences in all levels of analysis: pronunciation, vocabulary, grammar and 

form. It is stigmatized, less accepted, and less prestigious which makes it a non-

standard form of language. In this respect, Crystal (2008, p.142) claims that 

dialect is “A regionally or socially distinctive variety of language, identified by a 

particular set of words and grammatical structures”. Undoubtedly, Haugen 

(1966, p.99) underlines the idea that “hence every dialect is a language, but not 

every language is a dialect”. In other words, dialects can belong to one particular 

language, and the speakers of that language, absolutely use its dialects. 

 Language is the assemblage of mutually intelligible dialects. This refers 

to the fact that if speakers from different speech communities can understand 

each other, then they speak different varieties (dialects) of the same language, 

and geographical proximity is what controls this comprehensibility. As an 

illustration of the Arabic language, all its varieties used in the Arab worldare 

considered as dialects like the Egyptian dialect, the Algerian dialect, the 

Moroccan dialect, etc. Thus, the linguistic features of a dialect provides a sight 

on the individual’s social and cultural belonging and background (Wardhaugh, 

2006). 

 According to Hugen (1966), the dissimilarity between language and 

dialect can be made in two distinctive ways, which are ‘size’ and ‘prestige’. For 

the reason that language is large than dialect. It contains an extensive and rich 
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amount of vocabulary and linguistic items than dialect. In addition, language is 

highly regarded as prestigious and formal form that is spoken or used in written 

contexts. However, dialect is seen by Chambers and Trudgill (1998, p.5) as: 

  A substandard, low status, often rustic form of a 

language, lacking in prestige. Dialects are often being 

thought as being some kind of erroneous deviation 

from the norm. An aberration of the ‘proper’ or 

standard norm of language. 

 Though dialects are not as representative and glamorous as language, 

they still involve grammar, pronunciation, and vocabulary. Indeed, each 

individual uses his own unique variety that is out of the speech community and 

this refers to idiolect. There are two types of dialects that are taken into 

consideration when referring to dialect: regional dialect and social dialect. The 

former, is studied by dialectologists. It is concerned with a variety or dialect that 

is associated with a given place or area. The latter, which is also called sociolect, 

is concerned with the influence of the social factors on a variety that is spoken 

by a social stratum or ethnic group. 

 Accent is also regarded as a variety of language, which refers to a 

distinctive way of speaking and pronunciation. That is to say, change occurs 

phonologically. It is our speech that gives clues to the audience about our 

identity and origins. This uncover from which group or community we belong. 

The variety used by a group of people is characterised by phonological and 

lexical features that are different from another group. This group is called speech 

community. 

1.4 The Speech Community 

 One of the fertile fields of research that sociolinguistics deal with is 

speech community. This latter is considered as an interlocking network of people 

residing in a specific area; they share the same knowledge of/ attitudes towards 

the variety the speak (dialect). In addition, the speech community, as Trudgill 

(2003, p.126) assumed, “is a community of speakers who share the same verbal 

repertoire, and who also share the same norms for linguistic behaviour”. 
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 The study of the speech community has attracted the intention of different 

scholars and thus several definitions were provided. First, Lyon gave a simple 

definition: “all people who use a given language or dialect.” (1970, p.326). 

According to such a definition, language or dialect are the only forms that can 

represent a speech community, without including the social and cultural criteria. 

For instance, all the Arab countries belong to the same speech community as they 

share the same language. However, Suzan Romaine argued, “a speech 

community is a group of people who do not necessary share the same language, 

but share a set of norms and rules for the use of language” (2000:23). That means 

that the social norms and rules are important when speaking a language.  

 Moreover, Bloomfield’s definition in 1933, within the same idea, focuses 

on the frequency of social interaction, he stated, “A speech community is a group 

of people who interact by means of speech”. Whereas, Hymes (1974) sees that 

Bloomfield definition is general and pointed out that it is inconceivable to relate 

language and society when there is a lack in understanding the nature of 

language. 

 Undoubtedly, Speakers of a particular area differ in their way of speaking 

even within the same situation, because if they diverge in terms of education, 

economic status, or any social factor, they often speak in quite different ways. 

These differences may be used, implicitly or explicitly, as signs of membership 

in dissimilar social groups or speech communities, which refers to what is called 

language variation. 

1.4 Language Variation 

 Sociolinguistics is the study of how language is socially shaped, and more   

particularly, it is the study of variation in language.The sociolinguistic variation 

aims at studying the different ways of speaking taking into consideration the 

place (geographical variation), the social group of the speaker (social variation), 

and speech formality (contextual variation). The fact that speaker do not speak in 

the same way means that different varieties and factors occur within this 

language. Therefore, variety is determined by Downs as “a neutral term which 
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simply means any particular ‘way of speaking’; it is applicable to any linguistic 

phenomenon we want to treat as a single unit” (1998, p.17). 

 Within the speech community, there are some differences in the social 

structure, such as age, socioeconomic status, gender, group identification 

(ethnicity), And since language is a social phenomenon, these extra-linguistic 

factors cause the variations of language. In other words, language may vary from 

one person to another, from one situation to another, and from one place to 

another. These varieties are inspected in all linguistic levels: phonology, 

morphology, syntax and semantics. Interestingly, sociolinguists endeavours to 

take into account the way language is used and the choice of its users (Janet 

Holmes; 2013). 

1.5 Sociolinguistic variables  

 Sociolinguistics have been always interested in studying the relationship 

between linguistic variables and social variables, which refers to sociolinguistic 

variables. The concept of sociolinguistic variable is defined by Fasold (1990) as a 

set of alternative ways of saying the same thing, although alternatives, or 

variants, have social significance. More specifically sociolinguistic variables are 

linguistic items that co-vary not only with other linguistic elements, but also with 

several extra linguistic variables like social class, age, sex, ethnic group or 

contextual style (Milroy, 1987). In other words, linguistic features or variables 

may vary in their use by different social factors or variables that are related to the 

speaker’s age, gender, social status and social group. To a lesser extent, this 

research paper is concerned mainly with age and gender. 

1.5.1 Language and Age  

 The process of age and aging has been studied from different angles and 

in various fields like biology, psychology, sociology and anthropology. Each 

domains has sought to describe the phenomenon from its own perspective. In 

biology, for instance, scientists examine the biological changes that age brought, 

whereas psychologists aims to understand the aging of mind. Another research in 

sociology has attempted to know what is the perception and reaction to the 
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process of aging (Barrow 1989, p.3). However, anthropology was one of the first 

disciplines that studies the social and cultural importance of age.  Kertzer and 

Keith (1984) provided certain principles that correlate between age and language. 

These principles outline the deficiency of studying the individuals in their speech 

communities and in natural contexts, since the link of aging phenomenon with 

society, culture, and history cannot be detached. Along with, examining the age 

within life course. (p.8). Linguists like Eckert (1984, 1997) have supported the 

mentioned perspectives since the early 1980’s. 

  Several synchronic studies of linguistic and social variations have 

revealed that age plays a significant role in language variation. People’s 

linguistic choices are influenced by the factor of age. By observing and 

examining the speech of children, teenagers, young and adults, sociolinguistics 

assume that speech is characterized by the phenomenon of age-grading. This 

explains that speech depends on the age of the speaker and that the same 

speakers exhibit several linguistic behaviours at different stages of life from the 

childhood to the caducity. Illustrating that the speech of old people is more 

conservative while young people are seen as leaders to language change and 

linguistic innovation. Sankoff (2004) points out that: “Speakers might be 

changing various aspects of their language over Course of their lives” (Cited in: 

Carmen Fought, 2004, p.121). 

 Moreover, the age-grading refers to the fact that a speaker change his/ her 

way of speaking when aging. For example, a child calls his mother /mama/, yet 

when he gets older he varies the same word to /mma/, /lwalida/, /ʃibaniϳa/, / 

laʃʤu:z/, or even with her name. Therefore, the phenomenon of age-grading has 

been determined as: “a pattern of use in which linguistic items are used by people 

of a particularage who then stop using it when they grow older”. (Hudson 1998, 

p.15). Language variation is not only influenced by the age parameter, but also 

gender since there are certain linguistic distinctions between males and females. 
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1.5.2 Language and Gender 

  Unlike dialectology that focused its surveys on the category of men and 

excluded women, sociolinguistics sheds its light on the speech of both males and 

females. The study of gender and its impact on language variation has taken a 

large scope in sociolinguistic studies. Research in language in relation to gender 

started in 1960’s with the Labov’s work in Martha’s Vineyard in 1965. Women 

and men have dissimilar ways of speaking though they speak the same language. 

Milroy and Milroy (1997) claim that “normally, both sexes use the same 

variants, but in different quantities, and the differences are fine grained, 

therefore, they can normally be demonstrated only by quantitative means” (Cited 

in Coulmas 1998, p.55). 

 It is interesting to note that, females are expressive more than males. 

(Labov1990, p.214). For example, when expressing admiration of a mobile 

phone, it is common to hear: 

 Males say / ha:d pɔ:rta:bl fɔ:r/ referring to ‘ phone options’ 

 Females say / ha:d pɔ:rta:bl ϳħamaɁ/ referring to ‘its beautiful 

shape’ 

  In addition, in Labov’s (2001) study of language in Philadelphia marked 

that women are the ones whom lead to language change since they have different 

styles when interacting socially. Similarly, sociolinguists have noticed that 

women use standard forms with prestigious manner more than men do.  In this 

sense, Trudgill (1995, p.69) says that: “women on average use forms which more 

closely approach those of the standard variety or the prestige accent than those 

used by men”. 

 Meyerhoff (2006) attempts to explain that the use of non-standard forms 

in male speech is to constitute himself as an exemplar of maleness and 

masculinity. However, females, as stated in Labov’s (1966) work uses the 

standard form to show their position in the society. Correspondingly, 

Trudgill(1972, p.91) states: 
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The social position of women in our society is less secure 

than   that of men… It may be… that it is more necessary 

for women to secure and signal their social status 

linguistically. 

 It is worthy to mention that, studies of language in relation to gender is 

labelled into two approaches: the dominance approach and the difference 

approach. The former, followed by Lakoff (1975), distributes the linguistic 

differences between the two sexes in their speech to the dominance of men over 

women in society. That is, men and women, in their interactional patterns in 

conversation, seem to exhibit the power relationship that exists in society, with 

men dominant and women subservient. (Wardhaugh 2006, p. 326). Whereas, the 

difference approach, defended by Tannen (1990), suggests that men and women 

belong to different subcultures and thus they behave differently not only 

linguistically, but also socially. Tannen has also proposes the term ‘genderlect’ to 

refer to the distinction between speech patterns used by males and females.  

1.6 Language Change 

 The phenomenon of language change has attracted several historical 

linguists to study and describe it. Diachronic studies in historical texts have 

revealed that language changes over time. This can be the outcome of either 

internal variation or external contact of speakers with other communities. 

Language is not static, but rather a dynamic phenomenon. Therefore, Change is 

inherited to language. As Saussure (1915/1959, p.77) says: “time changes all 

things; there is no reason why language should escape this universal law”. Then 

again, Crystal (2007, p. 357) states, it “… would stand still only if society did. A 

world of unchanging linguistic excellence, based on the brilliance of earlier 

literary forms, exists only in fantasy”. Although people always communicate and 

speak, it is not easy to observe or be aware of language change. In this context, 

Shigemoto (1996, p.1) claims: 

We are so intimately connected to our language that we 

may fail to see its changes, in much the same way that our 

closeness to our children obscures perception of their 

development. But langages [sic] do indeed change. 
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 It is viewed that change can occur under three situations, which are 

spontaneous change, borrowing, and imposition. The first one, means that change 

happens naturally through interaction and over time. The second one, it is 

because speakers used to adopt and borrow new foreign words and concepts. The 

last one, is due to the fact that colonisation forces the weaker communities to 

adopt another language (Mahdad, 2012). This change in language leads to the 

disappearance of old speech, objects, and activities. As a result, the culture of 

that language in that speech community change. That is, language and culture 

evolve together.  

1.7 Language and Culture 

 Language shapes our lines of thought and how people perceive the 

world.It is used to maintain and devolve culture and cultural ties. In fact, 

language and culture are intricately and inextricably related to each other. This 

relationship has captivated the attention of several sociolinguists, 

anthropologists, and folklorists. Sapir (1970, p. 207) assumes that “language does 

not exist apart from culture, that is, from the socially inherited assemblage of 

practices and beliefs that determines the texture of our lives. In a certain sense, it 

is ‘a key to the cultural past of a society’ (Salzmann, 1998, p. 41), a guide to 

‘social reality’ (Sapir, 1929, p. 209, cited in Salzmann, 1998, p. 41). Similarly, 

Mutunda (2017, p. 54) states “language performs various functions in the society 

and the society does the same”.  In other words, the link between language and 

culture is deep-rooted in society. 

 In fact, there is no exact definition of culture though several attempts 

tended to define it, as this research endeavours to do so. From the perspective of 

Duranti (1997), culture is a portrayal of the world, and way of understanding 

reality embodying it in legends, stories, folktales and proverbs (1997, p. 33). This 

cultural knowledge is transmitted through generations. Thus, when individuals 

interact socially, they are acquainted with their own culture. The 

intergenerational transmission of this latter are through verbal and non-verbal 

communication, i.e. via language. As claimed by Kramsch and Widdowson 
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(1998), “language is a system of signs that is seen as having itself a cultural 

value” (p. 3). Likewise, Keating (2009, p.76) indicates that language is “a system 

of tools for the constitution of social life and culture.”  This can only prove that 

there is an overlap between language and culture since the both play and an 

interchangeable role in showing the individual’s identity. 

  Both language and culture are in a sustained change due to different 

internal and external reasons. As for the internal causes, they can be social 

conflicts or political decisions. While, external reasons, they are consequences of 

colonisations or/and contact between languages. For instance, the Algerian 

community is influenced by the Western life styles and way of thinking. 

According to Mahdad (2012), these impacts and imitations have led tothe pursuit 

of materialistic standards. She stated: 

               The respect and admiration for old age, hard working, politeness 

and other high morals have therefore been replaced by 

admiration for youth, fashion, wealth and the like. Such change 

in values and standards has led to a change at the linguistic level. 

                                                                                               Mahdad (2012, p. 60) 

 As an outcome of these principles, the Algerian speech community has 

witnessed the appearance of new words and new structures with different 

meanings. Along with, the disappearance of old words and statements. This 

reveals that if the culture of a particular community change, definitely the 

language of its users change, especially the youth category. 

 Realistically, the components of language that best vitalize and animates 

the epitomes, convictions, beliefs and the culture of society are its proverbs and 

idiomatical expressions. They externalise the beauty, richness, and the social 

patrimony of language. Providing significance of proverbs and idioms in culture 

and society, they must be defined and studied, taking into consideration the 

framework of the study. 
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1.7.1 Overview on Proverbs 

 The scientific study of proverbsis called paremiology, a deep and broad 

sphere that aims at collecting proverbs, studying their structures, and exhibiting 

their role in the sociocultural realm of a particular society. Various researches 

have been made as an endeavour to study proverbs. One of the pioneers of 

paremiology, Archer Taylor (1931), claimed that the studying proverbs is a hard 

task (Cited in Zumwalt, 1998, p.103). However, proverbs are not only structural 

items but also behavioural ones, thus several linguistic and functional 

determinations have been explored (Lau, Tokofsky and Winick, 2004, p. 2). 

 Archer Taylor (1931, p.3) states, “a proverb is a saying current among the 

folk1”. This claim was tested by the famous paremiologist Wolfgang Mieder in 

1985 where he questioned 55 people in Vermont, USA to define a proverb. 

Hence, a general description of proverb is resulted from the people’s responses: 

A proverb is a short, generally known sentence of the folk    

which contains wisdom, truth, morals, and traditional views in a 

metaphorical, fixed and memorizable form and which is handed 

down from generation to generation. 

                                                                                       (Mieder, 2004, p. 3) 

This definition reveals that proverbs are concise and easy to remember, thus, they 

are useful in different situations, depending on their content of every day 

experiences. Along with, being traditional, old, and transmitted through 

generations. 

 Some old proverbs are no more used, since they reflect ancient culture 

that no longer exists. This is an evidence that proverbs change with times and 

culture. (Mieder, 2004). Mieder further asserts that the wisdom of proverbs has 

been a guidance of people’s social interaction for ages. However, later on, he 

reports that proverbs do not always provide the truth. He states (2007, p.17) that, 

“the truth value of each and every proverb very much depends on its use and 

                                                           
1Folk: this word is originally Germanic ‘folka’, which means people. Retrieved from: 

https://pornazi.com/slide/14408889/ 
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function in particular situations”. This saying shows that the understanding of 

proverbs correlates with the context that is used in. 

1.7.1.1 Linguistic features and characteristics of proverbs 

 Proverb as any literary form has its own features and characteristics. To 

begin, Norrick (1985, p.31) defines proverbs as “self-contained” that means their 

grammatical units cannot be replaced by other units. For instance, the sentence 

“curiosity killed the cat” cannot be replaced by another phrase (Abdul Jabbar, 

2008, p.117). Proverbs are characterised by their figurative and literal meaning 

since they are short and pithy, i.e., a deep meaning is presented in few words. 

Norrick (1985, p. 36) expresses that “proverbs are pregnant in meaning”. In 

addition, they are traditional since they are items of folklore2.This latter, is 

recurring, authorless, source less, non-literary, and non-learned.  (Norrick, 1985, 

p. 39-40).Moreover, Norrick (1985, p.31) adds that proverbs are “expressions 

with didactic content”. This reveals that proverbs show people what to do or not 

do, like the English proverb “better safe than sorry”, or the one used in Tlemcen 

community (Algerian dialect), “  فوتتعلىواعواوتودعوارووورعوعووش عت  علىواعواوتودعوا وش ت” /fut 

ʕla lwad lhadaar w matfutʃ ʕla lwad ssakuti/ (pass by the rough river and not by 

the calm river), which means avoid silent people rather than talkative ones. 

  Furthermore, a proverb is usually recognised by its fixed and short form, 

which is quite easy to memorise. Proverbs are often expressed in a metaphorical 

way and sometimes they have multiple-meanings, and thus they depend on their 

contextual use (Mieder, 2004). In addition, there are other proverbial features 

that are concern with style. Arora (1994) proposed certain stylistic features that 

are applicable on proverbs. These comprise phonic markers like alliteration3, 

rhyme4, and meter5, e.g. ا عوشعلنووعابنشتعوشعلرفتعبششعووشتع /li maʕandu lbnaat maʕarfu 

baʃ maat/; اوو عفووشتعوووشتع/ li faat maat/, semantic markers such as parallelism6, 

                                                           
2 Folklore: refers to stories, morals, dance, music that show traditions of a specific group.  
3 Alliteration: refers to the repetition of consonants and sounds at the beginning or two words or 

more in a statement or poetry. 
4 Rhyme: refers to the repetition of similar sounds at the end of two words or more like in music. 
5 Meter: refers to the pattern of stressed and unstressed syllables. 
6 Parallelism: refers to a stylistic arrangement in which similar syntactic patterns are repeated.  
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paradox7, irony8, e.g. واخيرعووروعوعوارورعوورا/ lχir mra w ʃar mra/; /lbab li jʤik mnu riħ 

sǝdu w striħ/, and lexical markers like archaic words. 

 From the before mentioned features and characteristics, it can be noticed 

that proverbs are expressed in a way that mimic imagination. Therefore it 

requires a profound reflection on meaning, in which its contextual use depends 

on the situation and on the social and culture norms of a given community. 

1.7.1.2 Contextual Use of Proverb 

 In order to understand the intentional meaning of proverbs, the context 

must be presented. Kirshenblatt-Gimblett (1973, p.119 -120) explains that 

“proverb meaning ultimately emerges from a proverb's use in a specific 

context”. In her description, she refers to the “proverb performance meaning” 

that counterbalancesbetween “the proverbial meaning” and “the situational 

meaning”. The former is concerned with the meaning of proverb (base 

meaning), while the latter refers to how the speaker evaluates the situation in 

order to convey the meaning. 

 Correspondingly, Keating (2009, p. 2) states that proverb “Is a moment-

by-moment achievement which links past and present and forms a context for 

the future”. Besides, Honeck (1997, p.96) admits that different types and levels 

that can be applied in proverbs. To illustrate, proverbial statements’ functions 

can be illocutionary (such as explaining, persuading, warning, scolding, etc.), 

societal (such as norms maintenance, education, entertainment, etc.), and 

illustrative (personifying certain topics analogically).  

 The completeness of the situation or context where the proverb is used 

rely on a variety of factors such the speaker’s sex, age, status, along with to 

whom the message is targeted, that is to say, proverb performance meaning 

reckon on the style, code, and the setting ( place and time) (Ben-Amos, 1993, 

p.216-218). To put it simply, the “utterance has no meaning except in the 

context of situation” (Malinowski, 1923, p.307). Indeed, the proverbs implicitly 
                                                           

7 Irony: is when the surface meaning is different from the intended meaning. 
8 Paradox: is a self-contradictory statement like “ my weakness is my strength” 
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affect the social communication. Therefore, if the appropriate function of 

proverb is not in a suitable setting, the interpretation of the intended meaning 

will be confounded and leads to misunderstanding of the conversation. 

1.7.2 Overview on Idiomatic Expressions 

 Scholars have continuously faced difficulties when defining an idiom. In 

spite of the fact that there are several definitions, it is sometimes unattainable to 

differentiate between collocations, phrasal verbs, and idioms. In linguistics, the 

study of these fixed expressions (phrasemes) is called phraseology. In her 

dissertation, Grant (2003), after studying and collecting various definitions of an 

idiom, she acknowledged that linguists have not reached a consensus on idiom 

definition. 

  According to Carter (1987, p.65), idioms are defined as special 

combinations with complex forms and meanings that cannot be deduced from the 

literal meanings of the words. Alternatively, Fernando (1996) refers to idioms as 

“conventionalized multi-word expressions often, but not always non-literal” (p. 

1). In addition, Ball (1968, p.1) finds that a suitable determination of an idiom is 

“the use of familiar words in an unfamiliar sense”.In other words, the idiom is a 

group of words where its surface meaning is distinct from the intended meaning. 

 Although there are numerous endeavours in defining the idiom, there is 

still a debate on what the term ‘idiom’ implies exactly.Nevertheless, one the 

workable definitionsis provided by the German scholar, Strassler (1982, p.79), 

who argues that: 

                      An idiom is a concatenation of more than one lexeme whose 

meaning is not derived from the meanings of its constituents 

and which does not consist of a verb plus an adverbial particle 

or preposition. The concatenation as such then constitutes a 

lexeme in its own right and should be entered as such in the 

lexicon. 

Strassler considers an idiom as an arrangement of lexeme, which attain their 

expecting meaning from a combination of constituents. From the 

abovementioned definitions, it can be concluded that idioms are words or 
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phrases whose meanings are not expected and cannot be interpreted from its 

constituent words so that it must be learnt as whole. Apart from this, idiom is 

characterised by its own features and functions that distinct it from other literary 

forms. 

1.7.2.1 Linguistic features and characteristics of idioms 

 The perplexity in predicting or recognising the meaning of an idiom is 

ascribed to its meticulous characteristics and traits. According to Langacher 

(1968, p.79), “an idiom is a kind of complex lexical item. It is a phrase whose 

meaning cannot be predicted from the meanings of the morphemes it 

comprises”. This description shows two basic characteristics; the complexity of 

its lexical items and the meaning that cannot be deduce from the idiom parts. 

Additionally, Palmer (1996, p.80), on the other hand, states that “an idiom is 

semantically like a single word, it doesn’t function like one. A large number of 

idioms contain a verb and a noun … the verb may be placed in the past tense…”. 

For instance, the expression “روهوشعيويمعوومع و ش”/ raha χiitʕ mn sǝma/ (it is raining 

heavily), the English equivalent ‘It’s raining cats and dogs’; in the present and 

 .kaanǝt χiitʕ mn sǝma/ (it was raining heavily); in the past/ ” شنتعييمعومع  ش“

 Furthermore, Nunberg, Ivan and Wasow (1994, p. 492-493) proposed 

characteristics that help in the recognition of idioms. First, conventionality 

means that idioms are conventionalised and cannot be predicted. Second, 

inflexibility means that idioms typically appear only in a limited number of 

syntactic constructions. Third, figuration, this feature reveals that idioms are 

expressed in a metaphorical style. For example, in the expression “نوشرع توتعوانوبم”/ 

naar taħǝt tǝbǝn/ (fire under the hay), meaning ‘someone who looks gentle, but 

in reality he is dangerous’ the meaning of the words ‘نوشر’ /naar/; ‘fire’ and  ‘وانوبم’ 

/tǝbǝn/ ‘hay’ are different from the meaning of the whole phrase. The fourth 

characteristic of an idiom is proverbiality, which means that idioms are used 

typically and implicitly for describing or explaining a certain situation. 

Informality, the fifth feature, refers to the fact that idioms are informal and 

colloquial registers, used in oral and popular speech. The last characteristic is, 
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affect, which means that idioms are implemented in the speech in order to 

evaluate or show an affective stance toward things. 

 Idiomatic expressions are figurative phrases typically used in casual 

situation in everyday speech. In fact, it is very difficult to find an exact 

equivalent of an idiom in another language since each society has its own 

cultural phrases and literal forms. 

1.7.2.2 The Contextual Use of Idioms 

 Idiomatical expressions are needed in human communication, since their 

emotive and cultural implications facilitate the social interaction. Idioms are 

context dependent, according to Cooper (1998, p.135), the meaning of an idiom 

can be defined by two ways: lexically and contextually. The former, refers to 

the meaning that is conventionally found in the dictionary, whereas the latter, 

refers to the meaning that can be understood contextually (depending on 

context).  An idiom is not always suitable in all occasions. When using 

idiomatic language, the speaker usually focuses on the culture and beliefs that 

he/she shares with the other speakers of the community. Along with, the kind of 

listener his/her speech is targeted to.  

 Delivering a message is not an easy task especially when using 

figurative language, which cannot have the same effect on the audience.  

Normally, the utterance or expression should automatically create expectations 

that guide the hearer to the speaker’s meaning. Yet, if the hearer is unaware of 

the connotations of the provided expression, this may cause a problem for 

him/her. Notably, they are typically used in casual situations rather than formal 

ones since they are colloquial phrases. Their use is built on the background of 

both the speaker and the listener.  It can be mentioned that, the understanding of 

an idiomatical expression relies on the setting of the speech, but if the context is 

dismissed, the idiom may lose its function.   
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1.8 Interpretation of old proverbs and idioms by youth 

  Proverbs and idiomatic expressions are figurative components of 

language. They are regarded as culture-specific as they transmit the 

perspectives, beliefs, and traditions of a given community or society. Though 

proverbs and idioms are both considered as literary forms used in oral speech, 

they are still distinct from each other. Proverbs are popular fixed sayings that 

can provide a superstition or wisdom that expresses a general truth. They carry 

a deep meaning that is produced in an allegorical shape and comprehensible 

structure. In the other hand, an idiom is a group of words, in which the whole 

meaning is different from the meaning of its elements (Longman Pocket 

Dictionary, 2001). Idiomatic expressions entail an intelligible linguistic 

references and a particular discourse context to proceed their communicative 

function. 

 The Algerian culture with its diversity is characterised by the use of  

proverbs and idioms. Some of these proverbs and idioms are specific to each 

region. Interestingly, Tlemcen is one of these communities, which is known by 

its historical background and traditions. This can be reflected in Tlemcen 

speakers’ dialect. This latter, is marked by the use of old expressions, 

especially old speakers. Remarkably, the proverbs and idioms used by 

Tlemcen speakers, they mainly show tendency to the past life-style and hold in 

their meaning habits, comments, and old-fashioned practices of previous 

generations. That is to say, they are items of folklore (Norrick, 1985). For that 

reason, it can be referred to the proverbs and idioms of Tlemcen dialect, as 

ancient expressions.  

As it has been mentioned, proverbs and idioms are at most used by old 

speakers of Tlemcen community because they still carry the culture of the 

previous era. Similarly, young speakers are concerned by the culture they see 

and live in the present time. In other words, they are influenced by current 

sociocultural context like social media, tv programmes, fashion, etc. the youth 

are in an attempt to establish their identity and this can include language (way 
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of speaking), habits, behaviours, clothing, music and other different aspects. 

Thurlow (2003, p.50) states, “adolescents are routinely misunderstood by 

adults and whose communicative power or capital is greatlyreduced i.e., 

devalued or dismissed”. To put it simply, the gap between the adults and 

youngsters leads to misunderstanding, especially if they interact with each 

other (Mahdad, 2012). 

 In fact, the spread of multiple cultural and linguistic resources 

throughout globalisation has influenced the culture of young people of 

Tlemcen community and the Algerian society as a whole. This leads to a 

linguistic change, which means a new way of speaking and interaction, i.e. 

innovation in youth language. The latter, refers to a change or progress of new 

verbal repertoire, which means creations of new words and new figurative 

expressions. This fact may imply or suggest that the old proverbs and idioms, 

along with the culture they transmit will be ambiguous and incomprehensible, 

non-functioning, and may even disappear through time. Therefore, the study of 

the cultural knowledge on old proverbs and idioms and their use can be a 

fertile field in sociolinguistics studies. 

         1.9 Conclusion 

 The purpose of this chapter is to provide theoretical foundations and 

frameworks on the studied issue. It describes the understanding and existence 

of old proverbs and idioms in the speech of youngsters from soci-cultural 

perspectives. The literature review begins with definitions of certain 

sociolinguistic concepts associated with the studied topic. Along with, 

backgrounds and theories on proverbs and idioms as well as their contextual 

use. Finally, the chapter is concluded with a linkage of the cultural background 

on old expressions and sayings with young speakers. The following chapter, 

the practical one, is devoted to study, examine, and discuss this research issue.
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         2.1 Introduction 

In the present chapter, the general methodology of the research work is 

provided by describing the process of data collection and data analysis.It 

delineates the research design and strategies chosen to best achieve the 

research objectives. It introduces firstthe setting, the sample population, and 

the methods used. It also tackles the analysis of data, whichare 

collectedthrough different research instruments including: the questionnaire, 

the interview, and the word list. By the end of this phase, the investigator 

interprets the findings by correlating them with the hypotheses of the study. 

         2.2 Methodology of Research 

Research methodology is considered as an outline of how a given 

research paper is carried out. It defines the logic behind the use of certain 

procedures, principles, and methods when making research. In this context, 

Kothari (2004, p.8) statesthat“Research methodology is a way to 

systematically solve the research problem. It may be understood as a science 

of studying how research is done scientifically”. Following a methodology 

when doing research requires a research method.For the present investigation, 

the selected method is the case study, whichis a descriptive and analytical 

method that focuses on the study of one single unit. It provides an intensive 

investigation on the studied situation and helps to generalise the results. The 

research tools that are used to collect data within this method are mainly the 

questionnaire, the interview, and the word list. 

 In this work, the case study method is used in order to study the 

understanding and the use of old proverbs and idioms among the youth (young 

speakers) at the English department of Abu Baker Belkaid Tlemcen 

University. This method helps the researcher selecting a representative 

sample, choosing suitable research instruments, collecting valid information 

and analysing them. 
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   2.1.1 Geographical and historical background on the studied area 

The current study is a sociolinguistic investigation that was carried out 

in Tlemcen. The latter is an Arabic Islamic city that is situated in the extreme 

north-west of Algeria, bordered by the Mediterranean sea on the north, 

Morocco on the west, the Wilayas (towns) of Sidi-Bel-Abbes and Aïn- 

Témouchent on the east and the wilaya of Naâma on the south. It is about 

520km far from Algiers (the capital city). 

The history of Tlemcen is reflected through its architecture, 

monuments, and people.  The city witnessed the rule of different kingdoms as 

Romans, Berbers, Almoravids and Ottomans, along with different Western 

influences. In addition, the fall of Andalusia led to receive migrants from 

Cordoba, Granada, and other cities of Andalusia. Therefore, Tlemcen was 

considered as the cultural centre of Islam as well as a trading hub along coastal 

northern Africa. From this mosaic of influences, Tlemcen derives the 

nickname “The Pearl of Maghreb”. 

Historically, Tlemcen is regarded as an urban city that is well known 

with its conservative attitudes, its specific culture and traditions, and mainly 

its unique dialect. In other words, Tlemcen inner-city people especially 

females use the glottal stop [Ɂ] which is a realisation of the MSA phoneme /q/. 

(Benguedda, 2016) 
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2.1 The Geographical Location of Tlemcen 

      2.2.1 Description of  The Sample Population 

 Sampling is regarded as a significant procedure in research giving that 

the selection of an appropriate sample determines the quality of the collected 

information. In this investigation, the researcher adopted the representative 

sampling paradigm as an attempt to generalise the research findings. She opted 

for a random sampling which implies the selection of small size population from 

the target population (larger one). According to Tagliamonte (2006, p.19) 

“Defining the universe of the sample as such a large group of people meant that 

sampling procedures had to be as random as possible”. The logic behind 

choosing such as type of sampling, is to avoid subjectivity and to give equal 

chances to the respondents to be selected.  Within this, 51 young participants of 

both sexes were selected; 34 females and 17 males aged between 15 and 28 

years old. It is worth noting, that the participants have different backgrounds and 

residences. This fact gives significance to the studied topic. 

2.3 Methods of Data Collection 

Data collection is an important process in any scientific research. It aims 

at gathering information from relevant sources in order to find answers to the 

research problem, test hypotheses, and evaluate the outcomes. The collection of 

primary data(original information) requires the use of adequate research 
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instruments, that enable the investigator in gathering either quantitative data that 

are numerical or qualitative data that are descriptive. The inquiries of this study 

are mainly the understanding and the use of old proverbs and idioms by young 

speakers. To do so, the primary research tools that are suitable for this research 

are the questionnaire, the interview, and the word list, which are conducted with 

young participants both male and female in Tlemcen speech community. 

2.3.1 Interview Description 

The interview is one of the common research tools used in 

sociolinguistics studies, as it tends to collect authentic spoken data. Several 

scholars have acknowledged its usefulness in eliciting linguistic data when 

investigating the language use and change. As an illustration, Labov used and 

developed this method in his sociolinguistic study on the different speech styles 

in New York City (1966). Absolutely, the interview is a conversation between 

the investigator and the informants. Its main purpose is to collect data about 

people’s opinions, experiences, and attitudes. In this respect, Cohen et al (2007, 

p.349) assert that: 

Interviews enable participants – be they interviewers or 

interviewees – to discuss their interpretations of the world in which 

they live, and to express how they regard situations from their own 

point of view.In these senses, the interview is not simply 

concerned with collecting data about life: it is part of life itself. 

The significance of this mean of data collection is its usefulness in 

collecting in-depth information about the studied issue. It allows reformulating 

the questions for the interviewee and recording his /her responses. In fact, the 

quality of the data depends upon the quality of the interaction between the 

researcher and the informant. For this reason, the researcher has to make the 

interviewee feel at ease, ask clear and well-structured questions, to be able to 

discuss and listen to the collaborate and avoid biased and leading questions. 

 In this part of research, the investigator interviewed the elders and the 

younger speakers of Tlemcen community. The purpose of interviewing the old 

people is to collect from them the old proverbs, idioms, and words, which are 
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going to be used in data collection. However, interviews with youth speakers are 

made in order to test and examine the hypotheses of this research. 

     2.3.1.1 Process of collecting old Proverbs, idioms, and words from elders 

The aim of this research paper is exploring whether the young speakers of 

Tlemcen community know, understand, and use proverbs and idiomatic 

expressions in their daily speech. In order to do so, the researcher has collected 

three lists for: old proverbs, old idioms, and old words. 

 Every proverb or idiom has to start somewhere but finding out what do 

they mean or how did they emerge is a tough task. Therefore, the researcher 

endeavoured to collect them from middle age adult people and elder ones. 

Indeed, they were selected systematically by including factors like gender, age, 

and cultural knowledge on proverbs and idioms. The participants involved in 

this process were 5 persons, 3 women and 2 men, aged between 54 and 68. 

Doubtlessly, data were collected through note-taking. 

The validity of qualitative data collection relies on the setting, where the 

meaning is presented within the context (real-life situation) (Neuman, 2014). For 

that reason, the researcher attempted to create a conversation with each person. 

The interview started with icebreaker questions by wondering about their life-

style and way of speechin the past then she tried to ask simple questions like 

defining or guessing a proverb or an idiom. The former, was well understoodby 

the informants, however the latter, the idiom, was unclear. Thus, the questioner 

inserted some examples ofcommon idioms in order to facilitate the process for 

them. 

Furthermore, the respondents were requested to provide old words that 

are rarely used in today speech. As a result, 54 proverbs, 43 idiomatic 

expressions, and 26 words were collected in contextual situations via interviews. 

It should be noted again, that this process is just taken for the collection of old 

statements and words, but not for a data analysis. 
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2.3.1.2 Interview with Youth 

For the attempt of interviewing the young speakers, the researcher opted 

for a semi-structured interview. This type of interview is more flexible and 

planned to collect maximum qualitative data. In addition, it can reach the 

spontaneity in the speech and reduce the unwitting stress.  

The interview is divided into three sections. The first section 

encompasses questions on the participant’s personal information such as age and 

residence. The second one is sectioned into two parts: proverbs and idioms. The 

two parts include similar questions that provide reliable data about the general 

knowledge on the speech genres. The last section includes the main open-ended 

questions related to the aspects that lead to language change and use. (See 

appendix B) 

The participants who accepted to be part of this interview are 9 persons; 5 

males and 4 females. The interviewees were free to choose the variety or the 

language they preferred to use. In most cases, the duration of the interview 

lasted from 4 to 18 minutes maximum and all of them accepted to be recorded. 

2.3.2 Questionnaire Design 

 The questionnaire is one of the most valuable instruments for primary 

data collection. It is well used in social sciences. Undoubtedly, the 

implementation of this tool in our sociolinguistic investigation assist us in 

collecting and analysing information, which are considerable when explaining 

the given issue. 

 The questionnaire can be determined as a set of written questions, in 

which each question is different from the other in terms of structure and 

purpose. That is to say, before structuring the questionnaire, the researcher has 

to define the purpose of using such a tool in relation with the general research 

objectives, in order to create adequate or appropriate questions. 

The advantage of this research instrument lies on its adequacy and 

representativeness in collecting a large amount of both qualitative and 
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quantitative data in a short period and in an easiest way. Besides, it demonstrates 

and examines the aspects of the studied enigma and may lead to the 

generalisation of the obtained results. 

The aim of the questionnaire in the present research is to explore and 

elicit data on the cultural knowledge of old proverbs and idioms from young 

speakers. Thereby, the questionnairewas handed out to 30 participants, and filled 

in Google forms by 20 others. Certainly, the researcher has taken the consent of 

respondents and maintained confidentially theiridentities and personal 

information. This is, indeed, part of the research ethics. 

Essentially, this research tool is composed of two parts; the first one is 

concerned with the respondent’s biography and background. However, the 

second part is divided into two sections; one for proverbs and the other for 

idioms. The two sections are symmetrically represented (see appendix A). The 

sections start with a table that contain proverbs/idioms, in which the informant 

has to tick whether he/she knows them or not, and to provide the meaning if he/ 

she recognises them. By the end of each section, there are one close-ended 

question (yes-no question) and one open-ended questions. 

2.3.3Word List 

The word list is a research technique that is mainly used in qualitative 

approach. The purpose beyond using such a tool is to examine whether the 

young speakers understand the old statements literally (word by word) or from 

their general meaning. By doing so, it will be possible to inspect the change of 

lexical items through generations. Hence, 10 words have been selected from the 

collected ones, and given to 20 persons from the same sample.The respondents 

were given the choice of explaining the words either in English or in Arabic. 

(See appendix C) 

2.4 Data Analysis Procedures 

Within the present sociolinguistic investigation, the researcher has 

selected the questionnaire, the interview, and the word list methods as primary 
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sources for data collection. The reason beyond this selection is testing the 

research hypotheses and, thus, answering the research questions. From these 

primary sources, two types of data were collected; quantitative and qualitative 

data. This triangulation9 in research provides credibility and validity to the 

results. In other words, the methodology of this work focuses on the mixed 

methods approach10 in order to analyse and obtain rich detail for conclusions. 

      2.4.1Quantitative Data 

Quantitative data analysis is a systematic process that provides evidences 

and understands the results through the analysis and explanation of numerical 

and statistical data. That is, the information are analysed and measured through 

mathematical based methods, then summarised and presented by the use of 

frequencies and percentages. The advantage of the quantitative data is that the 

findings of research can be generalised. Indeed, this method is applied by using 

the questionnaire and word list in the present study. 

2.4.2 Qualitative Data 

Qualitative data analysis is a fundamental procedure of interpreting data 

in research. It is the analysis of the data that cannot be quantified. This method 

tends to give a descriptionon the properties and attributes of the informants. It 

provides an insight and detailed information on the studied topic, since it aims 

at understanding “why” a certain issue occurs.Yet, this method of analysis 

cannot lead to generalisation. In this research, the qualitative approach is done 

by the interview and even the questionnaire. 

2.5  Data Processing 

This part seeks to reveal the evidences that support our interpretations.  

To carry out this phase, the data collected have to be analysed through both 

qualitative and quantitative data procedures. This is for the aim of obtaining 

                                                           
9Triangulation: is the use of multiple sources of data or multiple approaches to analyse data to 

enhance the credibility and validity of a research study. 
10 Mixed method approach: means collecting and analysing both qualitative and quantitative 

data within the same study. 
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complementary results concerning the youth understanding and use of proverbs 

and idioms. 

2.5.1 Questionnaire Analysis 

Fifty-one participants filled the questionnaire. Some of the 

questionnaires were answered in our presenceand others were filled online or 

returned after few days. In this part of research work, the sections of proverbs 

and idioms will be analysed separately.  

A) Part One: Youth Profile 

This part was addressed to the respondents in order to have an idea about 

their background and personal information. The results shows that the sample 

includes 17 males and 34 males, their ages range from 15 to 28 years. Besides, 

not all of them live in Tlemcen city, but they are habitants of the regions that 

belong to the area of Tlemcen like Sebra, Ghazouet, Remchi, etc. 

B) Part two:  

 Proverbs Analysis:  

 Within this step, the analysis is concerned with the familiarity, the 

comprehension, and the use of proverbs by the young speakers of Tlemcen 

community. 

   Question 1: Do you know these proverbs?If yes, can you give their meanings? 

 This question aims at examining the youth knowledge and 

understanding of old proverbs. 

 Proverb 1:  بالرزانة تنباع الصوف[ berzana tnbaʕ sʕuuf] 

These words of wisdom means taking things slowly with sobriety and in 

an easiest way.It can be noticed that this proverb is known by 50% of females 

and 71% of males, yet the other 50% of female and 29.41% of male are not 

familiar with. 
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             Table 2.1: Youth knowledge on the First proverb 

The participants Yes   No 

Male 12 5 

Female 17 17 

Both Male and Female 29 22 

Percentage  57% 43.13% 

 

However, when the researcher inspected the 29 participants who said 

yes, he found that 59% of them understand it and 41.37% do not. Particularly, 

58.33% males and 59% females who know the meaning. 

    Table 2.2 Youth understanding of the first proverb 

The Participants Yes No 

Male 7 5 

Female 10 7 

Both Male and Female 17 12 

Percentage 59% 41.37% 

 Proverb 2:الخير مرا و الشر مرا[ lχir mra w ʃar mra] 

This aphorism means that women constitute a two-edge sword. This 

proverbis known by 82% of females and 71% of males. Nevertheless, it is still 

unknown for 18% of females and 29.41% of males. 

                       Table 2.3 Youth knowledge on the second proverb. 

The participants Yes No 

Male 12 5 

Female 28 6 

Both Male and Female 40 11 

Percentage 78.43% 22% 
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The result in the following table shows that among 40 informants 68% 

are able to understand the sense of the proverb (64% females and 75% 

males).However, 17% of males and 36% females do not recognize it. 

                            Table 2.4 Youth understanding of the second proverb 

The Participants Yes No 

Male 9 2 

Female 18 10 

Both Male and Female 27 12 

Percentage 68% 55% 

 

 Proverb 3:ما يبئا فالواد غير حجارو [maϳbɁa fǝl waad Ɣiir ħǝʤaru] 

This proverb means that everyone leaves, only the truly and loyal 

persons who will remain. These words of wisdom are known by 56% of females 

and 71% of males in Tlemcen speech community. Still, 53% of females and 

29.41% ofmen do not know it. 

                          Table 2.5 Youth Knowledge on the third proverb 

The Participants Yes No 

Male 12 5 

Female 19 15 

Both Male and Female 31 20 

Percentage 61% 39.21% 

 

 However, the table below demonstrates that among the 31 informants 

who know the proverb, 58% of females and 50% of males can understand its 

meaning. 
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                          Table 2.6 Youth Understanding of the third proverb  

The Participants Yes No 

Male 6 5 

Female 11 8 

Both Male and Female 17 13 

Percentage 55% 42% 

 

 Proverb 4:عمر العين ما تطلع فوء الحاجب  [ʕumǝr lʕaϳn matʕǝlaʕ fuɁ lħaʤǝb] 

These words of wisdom means that each one has his own place to fill, no 

one can take other’s place. As it can be seen in the table, that only 53% of 

females and 29.41% of males are familiar with this proverb. 

                          Table 2.7 Youth knowledge on the fourth proverb 

The Participants Yes No 

Male 5 12 

Female 18 16 

Both Male and Female 23 28 

Percentage 45.09% 55% 

 

Whereas, when we studied the proverb understanding, we found that 

52.17% understand it (i.e. 50% of females and 60% of males) and 57% do not. 

                            Table 2.8 Youth understanding of the fourth proverb 

The Participants Yes No 

Male 3 3 

Female 9 10 

Both Male and Female 12 13 

Percentage 52% 72% 
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 Proverb 5:  لي يخالط راسو مع النخالة ينؤبوه الجداد    

[li jχalǝtʕ rasu mʕa nuχala ϳnuɁbuh ʒdaad] 

 

This statement can only mean that one should be selective of his 

acquaintances This proverb is known among 47% of females and 71% of males. 

Yet, 45% of participants are not familiar with. 

                         Table 2.9 Youth knowledge on the fifth proverb 

The Participants Yes No 

Male 12 5 

Female 16 18 

Both Male and Female 28 23 

Percentage 55% 45% 

 

But, the table below shows that the understanding and none 

understanding of the proverb is approximately the same between. Besides, 58% 

of males recognise it more than females (44%). 

                         Table 2.10 Youth understanding of the fifth proverb 

The Participants Yes No 

Male 7 5 

Female 7 8 

Both Male and Female 14 13 

Percentage 50% 46.42% 

 

 Proverb 6:الي ما عندو البنات ما عرفو باش مات[li maʕandu lbnaat maʕarfu baʃ 

maat] 

The aphorism means that girls are the best companions for their parents. 

It is noticed that this maxim is popular among young speakers especially 

females, in which 82.35% of them know it. As well as, 71% of males. 
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                         Table 2.11 Youth knowledge on the sixth proverb 

The Participants Yes No 

Male 9 8 

Female 27 7 

Both Male and Female 36 15 

Percentage 78.43% 22% 

 

The following table reveals that only 6% of males and 14% of females 

do not comprehend the sense of the proverb. 

                         Table 2.12 Youth understanding of the sixth proverb 

The Participants Yes No 

Male 6 2 

Female 23 5 

Both Male and Female 29 7 

Percentage 81% 19.44% 

 

 Proverb 7:لي ارصاتو لفعى يخاف من خيال الحبل[li Ɂarsatu lǝfʕa jχaaf mn χjaal 

laħbǝl ] 

This proverb refers to someone who is traumatised by an event that 

happened to him in the past, but still afraid of. There is a convergent number 

between the participants who are familiar with the proverb and the ones who are 

not. As for females 50% of them have a knowledge about it and the other 50% 

do not, and as for males, 58% of them know it and the other 41.17% do not. 
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                         Table 2.13 Youth knowledge on the seventh proverb 

The Participants Yes No 

Male 10 7 

Female 17 17 

Both Male and Female 27 24 

Percentage 53% 47.05% 

 

On the other side, the results in the next table demonstrates that all the 

males who knows the proverb can understand it (100%). However, females 

65% of them recognise it and the other 35% do not. 

                         Table 2.14 Youth understanding of the seventh proverb 

The Participants Yes No 

Male 10 0 

Female 11 6 

Both Male and Female 21 6 

Percentage 78% 44% 

 

 Proverb 8: الي ضربتو يدو ما توجعو[li dʕrbatu jadu matwʤʕu] 

This saying means if someone causes pain for himself, he will not 

complain about. The results in the table below shows that  the number of the 

informants who know this proverb is less then the ones who do not know it. 

                        Table 2.15 Youth knowledge on the eighth proverb 

The Participants Yes No 

Male 7 10 

Female 14 20 

Both Male and Female 21 30 

Percentage 41.17% 59% 

                Among the young people who have knowledge about this proverb, 57% 

of    females and 43% of males are able to understand it. 
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                           Table 2.16 Youth understanding of the eighth proverb 

The Participants Yes No 

Male 3 4 

Female 8 8 

Both Male and Female 11 12 

Percentage 79% 86% 

 

 Proverb 9:  الباب لي يجيك منو الريح سدو و ستريح [ lbab li jʤik mnu riħ sǝdu w 

striħ]  

These words of wisdom means that someone who is bothered from a 

person or something, he should cut ties with to be at ease. The majority of the 

participants know these words of wisdom. Within this, 91% of females and 94% 

have a knowledge about. 

                          Table 2.17 Youth knowledge on the ninth proverb 

The Participants Yes No 

Male 16 1 

Female 31 3 

Both Male and Female 47 4 

Percentage 92% 8% 

 

 Besides, the results of youth understanding shows that only 19.35 % of 

females and 19% of males do not understand the proverb. 

                         Table 2.18 Youth understanding of the ninth proverb 

The Participants Yes No 

Male 13 3 

Female 25 6 

Both Male and Female 38 9 

Percentage 81% 19% 
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 Proverb 10: عمو يشوف حدبت بن  الجمل ما يشوفشحدبتو         

[ʤǝmǝl maϳʃufʃ ħdabtu jʃuf ħdǝbt bǝn ʕamu ] 

This saying refers to a personwho does not see his flaws but still 

comment on others flaws. As the table presents, the majority of the respondents 

(82.35%), both female and male, know this proverb and the rest do not know. 

                         Table 2.19 Youth knowledge on the tenth proverb 

The Participants Yes No 

Male 14 3 

Female 28 6 

Both Male and Female 42 9 

Percentage 82.35% 18% 

 

Similarly, among 42 of participants who are familiar with the proverb, 

86% of them recognise its sense. That is to say, the majority comprehend it; 

including 90% of females and 79% of males. 

                          Table 2.20 Youth understanding of the tenth proverb 

The Participants Yes No 

Male 11 3 

Female 25 3 

Both Male and Female 36 6 

Percentage 86% 14.28% 

 

      Question 2: Do you use old proverbs in your daily speech? 

The aim of this question is to discover whether the young people retain 

the culture of using proverbs in their everyday speech. The answers demonstrate 

that females use proverbs more than males as it is represented in the next figure: 
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                                                 Figure 2.1 Proverbs Use according to Gender 

 

 Correspondingly, the informants are requested to select the proverbs 

they use from the given list if their answers are positive. Indeed, some 

participants did not select any statement, but others have given more than one. 

The following table illustrates proverbs that are mainly used. 

     Table 2.21 Proverbs Used by Youth according to Gender 

Male Female The Meaning 

 بشارزونةع نبشععواصتفع

[brzana tnbaaʕ sʕuuf] 

 بشارزونةع نبشععواصتفع

[brzana tnbaaʕ sʕuuf] 

Taking things 

with sobriety and 

in an easiest way. 

واخيرعوروعوعواررعوروععععععععععععع  

[Ɂel χiirmra w ʃermra] 

 The good is 

woman and the 

evil is woman 

رعا ع تو توشعيتسعبشاج رةعغي  

[ maϳħas bel ʤamraƔiir li 

kwatu] 

 وشعيتسعبشاج رةعغيرعا ع تو ت

[ maϳħas bel ʤamraƔiir li 

kwatu] 

The one who 

trully empathy 

with others is the 

one who suffered 

from the same 

thing. 

  ثيرعاصتشبعيبئشعبلاعصشحب

[ktiir lasħaab ϳbɁa bla saħab]  

 Who has a lot of 

friends he will 

remain with no 

friend. 

 ا عيتبعواربشحعوشعيؤولعوح

[li ϳħub ʃbaħ maaϳɁuul Ɂaħ] 

 No pain no gain 

 Someone who وشعيرجعاعرو ةعومعدورعبشهشعع 
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[Ɂaaʃ χarʤ laʕrusa mn dar 

baha] 

takes a long time 

to do something. 

اوويليشعوزوءعومعبروعوشعحشاكعومعو  

[ϳaamzwaɁ mn bra Ɂaʃħalk 

mn daχl] 

 يشعوزوءعومعبروعوشعحشاكعومعواوويل

[ϳaamzwaɁ mn bra Ɂaʃħalk 

mn daχl] 

Appearences are 

oftendecieving.  

وهعا عوكنتبعلىاعواجبيمعوشعينتيت 

 وايويمع

[li mktub ʕlaʤbiin 

maϳnaħiwah lϳadiin] 

What had been 

written in destiny 

no one can 

change it. 

  لعينعتسعلنوعوشهعغزولعععععع

[kuul χanfuus ʕandmaah 

Ɣzaal] 

  لعينعتسعلنوعوشهعغزولعععععع

[kuul χanfuus ʕand  maah 

Ɣzaal] 

A mother will 

always see her 

son handsome 

regardless of how 

he looks like 

 وا عبواكعبشاعتلعبواتعبئرتر

[lii babdlk bal fuul badlu 

baɁʃuuru] 

 Someone who 

leaves  aperson 

who does not his 

worth. 

   ع ربععاكرشع ؤولعاروسعغن 

[ki taʃbaʕ lkarʃ tɁuul lraas 

Ɣani] 

   ع ربععاكرشع ؤولعاروسعغن 

[kitaʃbaʕ lkarʃ tɁuul lraas 

Ɣani] 

A stuffed person 

is a happy one 

   عشبععصشاحعولعوشاح 

[kiʃbaʕ salaħ Ɂaal malaħ] 

Someone who 

takes advantage 

of something 

then criticise it 

once done.  

  بئن عوعشنكااعضربن عوعبك

[dʕrabni wabka sbaɁni wa 

ʃtka] 

  بئن عوعشنكااعضربن عوعبك

[dʕrabni wabka sbaɁni wa 

ʃtka] 

Someone who 

plays the role of 

the victim, but in 

fact he is the one 

who must be 

blamed. 

ععععا عفشينكعبىيىةعفشينكعبتيىة  

[li faϳtk b lila faϳtk b ħila] 

 ا عفشينكعبىيىةعفشينكعبتيىة

[li faϳtk b lila faϳtk b ħila] 

Referring to the 

experience and 

the knowledge of 

someone who is 

older than 

another one 

ععععععععععععععععععععععععععا عفشتعوشتع  

[ li faat maat] 

 ا عفشتعوشتععععععععععععععععععععععععععع

[ li faat maat] 

Forget about the 

past  

 

Question 3: Can you provide other examples of old proverbs? 

This interrogation attempts to elicit other examples of proverbs from the 

young people. The table below presents different statements given by males and 
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females. Yet, not all the statements are proverbs some of them are idioms. Due 

to that fact, it can be said that some of the young speakers of Tlemcen 

community do not differentiate between a proverb and an idiom. 

          Table 2.22 Examples of Proverbs according to Gender 

Male Female  The Meaning  

 زوجعري شنعوشعيويىتشعفرششية 

[zuj risan maj dχluʃ f ʃaʃija] 

(proverb) 

Two heads do not 

fit into one hat 

 غيرعواجبشلعا عوشينلائشوش

[Ɣir ʒǝbal li majtlaɁawʃ] 

(idiom)  

 Ɣir]غيوووورعواجبووووشلعاوووو عوشينلائووووشوش

ʒǝbal li majtlaɁawʃ] (idiom) 

Mountains will 

never be in touch 

ويثعوعوغزلح  

[ħdiθ w maƔzǝl] (idiom) 

 حويثعوعوغزل

[ħdiθ w maƔzǝl ] (idiom) 

Talk and work 

 ا عل ىرشعبيويهعيتىرشعب نيه 

[li ʕmǝlha b jǝdih] (proverb) 

Somone who has 

problem has to 

take 

responsibility and 

solve it. 

 وا نوبةع بيرةعوعوا يتعفشر 

[lmandǝba kbira w lmajǝt 

faar] (idiom) 

Someone who 

over exaggerates  

  لعونقتصعونتتس 

[kulmǝnqusmanħus] 

(proverb) 

All imperfect is 

imperfect  

عكجرةعوعدوروش روي عديشرعوانشسعبشات 

 ومعزجشج

[ matrmiʃ djaar naas b 

laħʤǝr w dark mn zʤaʒ] 

(proverb) 

Do not throw 

stones at people's 

houses and your 

house is made of  

glass 

 

 يوعوحوةعوشع كعف 

[jǝd waħda matkfǝf] 

(proverb) 

One hand does 

not clap 

 

 وشع قطععوودعحناعيبشنتحجشرو 

[matǝqtaʕ waad ħata jbanu 

ħʤaru] (proverb) 

Do not cross the 

valley until you 

see its stones. 

  شوار سعبشاغربشاع  غطي 

[matƔǝtiʃ ʃǝms bel Ɣǝrbal] 

(idiom) 

Don't cover the 

sun with a sieve; 

means things that 

are obvious 
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cannot be hidden 

 

 دجشجعوارحىةعيبشتعوكنف

[ʤaʒ raħǝla jbaat mkǝtǝf] 

(proverb) 

 دجشجعوارحىةعيبشتعوكنف

[ʤaʒ raħǝla jbaat mkǝtǝf] 

( proverb) 

Before any 

voyage one 

should be well-

prepared and 

ready 

نتلا عبغاعاع لعيصبرعاقريصعوا   

[ li bƔa laʕsal jǝsbǝr 

lqrisnħal] (proverb) 

Whoever wants 

honey must be 

patient with a bee 

sting 

 

 ا عيشفع ىمع

[li χaaf slǝm] (proverb) 

 Converting to 

Islam when being 

afraid 

 

 Idioms Analysis 

This section tends to study the youth knowledge, appreciation, and the 

use of old idiomatic expressions in their speech.  

   Question 1: Do you know the following idioms? If yes, can you give their   

meanings? 

The purpose of this question is to inspect whether the young people 

know and comprehend the old idioms. 

 Idiom 1:المزود رئيء و ما ياكل من دئيء[Ɂal mǝzwad rɁiɁ w ma ϳakul mn dɁiɁ] 

This old idiom refers to a person who eats a lot but he does not gain 

weight. The analysis of this statement have shown that only 6% of males and 

18% of females know this idiom. Whereas, the other don not have a knowledge 

about. 
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                         Table 2.23 Youth knowledge on the first idiom 

The Participants Yes No 

Male 1 16 

Female 6 28 

Both Male and Female 7 44 

Percentage 14% 86.27% 

Yet, when examining the understanding of the idiom for those who know 

it, we found that all of them understand it. 

                        Table 2.24 Youth understanding of the first idiom 

The Participants Yes No 

Male 1 0 

Female 6 0 

Both Male and Female 7 0 

Percentage 100% 0% 

 Idiom 2:ترمي لبرة ما طيح[ tarmi labra maatiħ] 

This idiom is said when someone isbeing in a crowded place. The results 

in the table below demonstrate that only 18% of females and 18% of males know 

the present idiom, but the others informants do not. 

              Table 2.25 Youth knowledge on the second idiom 

The Participants Yes No 

Male 3 14 

Female 6 28 

Both Male and Female 9 42 

Percentage 18% 82.35% 

Among the participants who know the proverbs, all the females savvy the 

idiom. But, for males 2 participants are able to understand it. 
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                         Table 2.26 Youth understanding of the second idiom 

The Participants Yes No 

Male 2 1 

Female 6 0 

Both Male and Female 8 1 

Percentage 89% 11.11% 

 Idiom 3:ما توئفش البيضة على الزلايج[ maatwaɁafʃ lbida ʕla zalaaϳaʒ] 

These words are said to someone who over exaggerates. The results 

presented in the next table demonstrate that 29.41% of males know the idiom and 

the others do not. However, the result is equal for females who know the idiom 

and the ones who do not.  

                            Table 2.27 Youth knowledge on the third idiom 

The Participants Yes No 

Male 5 12 

Female 17 17 

Both Male and Female 22 29 

Percentage 43.13% 57% 

      Concerning the understanding of idiom, the results reveal that all the 

males’ participants who know the idiom they understand it too. Contrary to 

females who know the idiom, only 41.17% of them comprehend it. 

                          Table 2.28 Youth understanding of the third idiom 

The Participants Yes No 

Male 5 0 

Female 7 10 

Both Male and Female 12 10 

Percentage 55% 45.45% 
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 Idiom 4: عينو كبيرة [ ʕaϳnu kbira] 

This expression is said to someone that small amount of things are not 

enough for him. The result in the following table show that 59% of females and 

47.05% of males know the idiom. 

                          Table 2.29 Youth knowledge on the fourth idiom 

The Participants Yes No 

Male 8 9 

Female 20 14 

Both Male and Female 28 23 

Percentage 55% 45.09% 

This idiom has been understood by the majority of the participants as an 

expression used for someone who is ‘greedy’. As a result, only 40% of females’ 

informants say it. 

               Table 2.30 Youth understanding of the fourth idiom 

The Participants Yes No 

Male 0 8 

Female 8 12 

Both Male and Female 8 20 

Percentage 29% 71.42% 

 

 Idiom 5: ضرب النح و طفي الضو[ dʕrab naaħ w tafi dʕu] 

This idiomatic expression means turning a blind eye on something. After 

the analysis of this statement, the results reveal that the majority of the 

participants know it; among them 91.17% of female and 88.23 of males. 
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                          Table 2.31 Youth knowledge on the fifth idiom 

The Participants Yes No 

Male 15 2 

Female 31 3 

Both Male and Female 46 5 

Percentage 90.19% 10% 

 

Form the following table, it can be noticed that this idiom is understood 

and clear for the informants, only 26% of females and 20% of males do not 

comprehend its meaning. 

                          Table 2.32 Youth understanding of the fifth idiom 

The Participants Yes No 

Male 12 3 

Female 23 8 

Both Male and Female 35 11 

Percentage 76.08% 24% 

 

 Idiom 6: صوفا طارت[ sʕufaa tʕaarat] 

This locution refers to a swift person who moves speedily. This idiom is 

known by 71% of females and 41.17% of males. 

                          Table 2.33 Youth knowledge on the sixth idiom 

The Participants Yes No 

Male 7 10 

Female 24 10 

Both Male and Female 31 20 

Percentage 61% 39.21% 
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   Although 31 informants are familiar with this idiomatic expression,  not 

all of them understand it. They are 63% of females and only 14.28 who know its 

meaning. The results are presented in the next table. 

                        Table 2.34 Youth understanding of the sixth idiom 

The Participants Yes No 

Male 1 6 

Female 15 9 

Both Male and Female 16 15 

Percentage 52% 48.38% 

 

 Idiom 7:هرب من الحبس طاح فبابو [ hrab mal ħabs taaħ f babu] 

This statements is said when someone wants to avoid a problem but he 

falls into a more complicated one. The results of the study have demonstrated 

that the majority of the participants are not familiar with this idiom. Only 21% of 

females and 29.41% of males know the expression. 

                          Table 2.35 Youth knowledge on the seventh idiom 

The Participants Yes No 

Male 5 12 

Female 7 27 

Both Male and Female 12 39 

Percentage 23.52% 76.47% 

 

Among the twelve respondents who know the idiom, 71% of females and 

60% of males are able to appreciate its meaning. 
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                            Table 2.36 Youth understanding of the seventh idiom 

The Participants Yes No 

Male 3 2 

Female 5 2 

Both Male and Female 8 4 

Percentage 67% 33.33% 

 

 Idiom 8: حسها فجنابو[ħasha f ʒnabu] 

This phrase is said when someonefeels that a general talk is targeted to 

him. The table below reveals that 29.41% of females and 24% of males are 

familiar with this set phrase, whereas the others are not. 

                          Table 2.37 Youth knowledge on the eighth idiom 

The Participants Yes No 

Male 4 13 

Female 10 24 

Both Male and Female 14 37 

Percentage 27.45% 73% 

 

     The next table demonstrates that among the minority who know the 

idiom, 70% of females and 50% of males who comprehend its sense. 

                                 Table 2.38 Youth understanding of the eighth idiom 

The Participants Yes No 

Male 2 2 

Female 7 3 

Both Male and Female 9 5 

Percentage 64.28% 36% 
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 Idiom 9:من لحيتو و بخرلو[ mal laħaϳtu w baχarlu] 

This locution refers to someone who gives back what has been given to 

him before, like a daughter that asks her father for money in order to buy for him 

a gift. This idiomatic expression is known by 71% of females and 35.29% of 

males, whereas the 41.17% do not know it. 

                          Table 2.39 Youth knowledge on the ninth idiom  

The Participants Yes No 

Male 6 11 

Female 24 10 

Both Male and Female 30 21 

Percentage 59% 41.17% 

It can be seen in the table below that the idiom is understood by 58.33% of 

females and 50% of males. 

                            Table 2.40 Youth understanding of the ninth idiom 

The Participants Yes No 

Male 3 3 

Female 14 10 

Both Male and Female 17 13 

Percentage 57% 43.33% 

 

 Idiom 10: ضربني الزراء[ dʕrabni zraaɁ] 

This phrase refers to someone who is furiously angry. The result of idiom 

analysisexhibit that from the whole sample, only 29.41 of females and 12% of 

males are familiar with this expression. 
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                       Table 2.41 Youth knowledge on the tenth idiom 

The Participants Yes No 

Male 2 15 

Female 10 24 

Both Male and Female 12 39 

Percentage 24% 76.47% 

 

The following table shows that there is an equivalence between the 

participants who know and understand the idioms, and the ones who know the 

idiom but do not comprehend it.         

                       Table 2.42 Youth Understanding of the tenth idiom 

The Participants Yes No 

Male 1 1 

Female 5 5 

Both Male and Female 6 6 

Percentage 50% 50 % 

 

Question 2: Do you use old idioms in your daily speech? 

The aim of this inquiry is to examine whether the young speakers of 

Tlemcen community use the old idioms in their daily speech. The results that are 

presented in the next figure shows that females use idioms more than males. 
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     Figure 2.2 Idiom Use according to Gender 

 

In this event, the participants are asked to select idiomsthey use from the 

given list. The table below exemplified the idioms thatare mainly applied by 

young people. 

        Table 2.43 Idioms used by youth according to gender 

Male Female The Meaning 

 جشعيكتىرشعل شهش 

[ʒa jkaħalha ʕmaha] 

When someone wants 

to fix something but 

makes it worse. 

بخراتعومعاتينتو   

[mn laħajtu w baχarlu] 

someone who gives 

back what has been 

given to him   before, 

like a daughter that 

asks her father for 

money in order to buy 

for him a gift 

 ومعحبةعيبن عوبة

[mn ħaba jǝbni Ɂuba] 

 When someone 

unnecessarily 

exaggerates things 
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تفعغيرعلنوعنيعتير  

[ jʃufƔir Ɂand nifu] 

 يرتفعغيرعلنوعنيعت

[ jʃufƔir Ɂand nifu] 

When someone is 

narrow sighted 

regarding the 

assessement of 

something 

 روهشعييمعومع  ش 

[raha χiit mn sǝma] 

It rains heavily  

 فشيمعوشعشنكعشبرنك

[faϳǝn ma ʃǝtk ʃǝbahtk] 

شبرنكعفشيمعوشعشنك  

[faϳǝn ma ʃǝtk ʃǝbahtk] 

To see someone  

everywhere  

 وا ش تع تنتعنشبت

[ sakt taħtu nabǝt] 

 The silent one are the 

most dangerous one 

  رو عابرةعوشعطيح

[tǝrmi lǝbra ma tiiħ] 

 Refers to a crowded 

place 

  ركعفبير 

[sǝrk f biir] 

It is said in order to tell 

someone that you will 

keep his secret. 

 ضربعوانتتعطعيشاضت 

[dʕrǝbnaħ w tǝfidʕu] 

turning a blind eye on 

something. 

 حشجعوت ا،عوت اعواتشج

[ħaʒ musa musa lħaʒ] 

 حشجعوت ا،عوت اعواتشج

[ħaʒ musa musa lħaʒ] 

The same thing in both 

ways 

 صتفشعطشرت

[sufaa taarǝt] 

 A swift person who 

moves speedily. 

 حتحتعشكشرروحت

[ħuħu ʃǝkaar ruħu] 

شكشرروحتحتحت  

[ħuħu ʃǝkaar ruħu] 

Extolling one’s self 

 نشرع تتعوانبم

[naar taħt tǝbǝn] 

 نشرع تتعوانبم

[naar taħt tǝbǝn] 

Someone who looks 

gentle, but in reality he 

is dangerous 
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Question 3: Can you provide other examples of old idiom? 

The aim of this query is to extract more idioms from the cultural 

background of the youth informants. The following table demonstrates several 

idiomatic expressions given by both male and female. 

        Table 2.44 Examples of idioms according to gender 

Male Female The Meaning 

 هشدوكعوشعحىبتعوا عزةععع

[ hadak maħalbt 

lmaʕza] (idiom) 

 It is said to someone 

who has minimum 

capacities 

 واتذنعوشع ررف  

[ lawden matʃrafʃ] (proverb) 

The more you grow, 

the more you learn 

 رجى علىاعرجىك

[ raʒli ʕla rǝʒlk] 

(idiom) 

 رجى علىاعرجىك

[ raʒli ʕla rǝʒlk] (idiom) 

Someone who wants 

to accompany the 

other 

 

 يوعوحوةعوش صعأ 

[jǝd waħda matsǝfaɁ] 

(proverb) 

One hand does not 

clap  

 ا عيبغ عواتردعينت لعشت ه 

[li jǝbƔi lwǝrd jtħamǝlʃukah] 

(proverb) 

Who loves roses 

must bear its thorns 

 

 وانتمع ىطشن 

[nuum sultaan] (proverb) 

Sleeping is 

important 

   عحشوتع  ع شوت 

[ki ħaamu kitaamu] (idiom) 

Two peas in a pod 

 لششعوشع  بعوشتعوشعيىا 

[Ɂaʃ maa ksǝb maat maχǝla] 

 Someone who is 

poor 

س تلعوشعيعجبكعوعابسعوشعيعجبعوانش   

[kuul majʕuʒbǝk w lbǝs 

maϳʕʒub naas] (proverb) 

Eat what you like, 

but wear what other 

people like 
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 حويثعوعوغزل 

[ħdiθ w maƔzǝl] (idiom) 

Talk and work 

 

2.5.2 Interview Analysis 

In order to provide the investigation with detailed information, another 

research instrument, which is the interview, is used. This latter examines the data 

qualitatively and with a sight on the individual situation and view about the 

studied work. Thus, 8 respondents were selected purposefully in other to study 

the impact of age and gender in language use and change. A semi-structured 

interview is conductedin order to give flexibility and spontaneity to the speech, 

and hence the interviewees are able to feel free when sharing their opinions and 

thoughts.  Concerning the time of the interviews, the least time length lasted4 

minutes, whereas the longest interview persisted for 18 minutes. Emphatically, 

the research work and objective were introduced first to the interviewers in 

orderto obtain their permission for recordings. 

 The answers of the both sections; proverbs and idioms will be analysed 

simultaneously for each interviewee. The two first questions are about the age 

and gender. The interviewees’ age is between 21 and 28 years and the majority of 

them live in Tlemcen, only two participants are from other regions. 

In the sections of proverbs and idioms the interviewers are asked to 

provide a definition of a proverb/an idiom and any example that they might know 

or use. Along with, the contextual usage of the proverbs/idioms (i.e. where and 

with whom) and from where they get to know these old statements. 

Respondent 1: the interviewee is a woman of 22 years old who lives in 

Henaya (a village near to Tlemcen).  According to this interviewee, the proverb 

is like an idiomatic expression, which is used in everyday life. The example of 

the proverb that she was able to recall is“ضىربني و بكىى سىبيني و كىتكى” [ dʕrabniw 

bka sbaqni w ʃteka] which is said when someone plays the role of the victim, 

but in fact he is the one who must be blamed. The respondent has defined the 

idiomatic expressions as attractive phrases, but she did not provide any example 
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about. The respondent stated that she used to hear the old proverbs and idioms 

from her grandmother. In addition, she sometimes uses these speech genres in 

her daily speech and generally at home or with her friends. 

The first respondent asserted that there is no difference between a proverb 

and an idiom in Tlemcen dialect. She also thinks that using a proverb/an idiom 

when talking would give a mystery to the speech. Besides, she argues that the 

language of the elders is different from the language of the youngsters in terms of 

word choice, and those old proverbs and idioms are used mainly by the old 

people. Nevertheless, if the young people use them, the large percentage will be 

for girls. 

Respondent 2: this interviewee is a man of 21 years old and he lives in 

Tlemcen. In the report of this informant, a proverb is like a quote that is used to 

express or deliver a clear idea. He provided us with one example that is “ لىي فىات

 ,it is like the English saying “let the bygones be bygones”11 ,[li faat maat] ”مىات

that means leave the past behind. In the flip side, the respondent defined the 

idiom as a reference to something without giving any example. He said that he 

used to hear proverbs and idioms from his friends but he rarely uses them in his 

everyday speech. 

Although the second participant has provided definitions for both idiom 

and proverb, he did not see that they are distinctive. Yet, he notices that their use 

can make the speech artistic. The interviewee added that these old statements are 

used by elders and this feature can exemplified the impact of agein the language 

use. he also explained that gender does not affect the language use especially the 

usage of proverbs and idioms in the speech. 

 Respondent 3:  This is a man of 27 years old, who lives in Tlemcen. 

Based on his opinion, a proverb is an old saying that holds a hidden or deep 

meaning. The examples that have been provided by the interviewee are “ كىي يمىوت

يبيىى تىدبيرالكبيرمىا  ”[ ki ϳmuutl kbiir maϳbqa tadbiir] which means that the head or 

                                                           
11 “Let the bygones be bygones” is an English idiom.  
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the elder person in family plays an important role and has an experience in 

solving or dealing with problems, but if he dies, his sons will be lost.The second 

proverbis “لخيىر يصىوط مىولاه”[lχiir ϳsʕawatʕ mulaah], it is said to someone who 

helps or does good to another person, but this latter does not appreciate.  

Besides, the informant defined the idiomatic expression as a phrase that 

states something but its meaning is different. He has given two example; the first 

one is “عىاش مىا كسىب مىات مىا خلىى”[ʕaaʃ maksab maat maχala]which is said about 

the person who lived his life poor. The second example is “ لىي دارهىا بيديىح يحلهىا

 which means that a person who has a[li ϳdirha bϳadih ϳħalha b senih] ”بسىنيح

problem, must take the responsibility to solve it.  

 The interviewee stated that he has a knowledge on proverbs and idioms 

thanks to his grandparents and some senior friends, and he always uses them in 

his daily speech. He also thinks that the usage of an old proverb or idiom 

beautifies the speech, makes it solid and argumentative, and helps the speaker in 

convincing his opinion. The respondent replied that the age affects language use, 

but gender does not affect. 

Respondent 4: this participant is a male of 28 years old, who lives in 

Sebra. As claimed by this interviewee, a proverb is a quote or an old saying that 

contains wisdom, warning, or a threat.Three examples were provided by the 

informant. The first one, “مىا تجىوع الى يب مىا تاضىب الراعىي”[ ma tʤǝwaʕ ծiib ma 

tƔǝdʕab raʕi], that is, do not make the wolf starving and the shepherd angry. 

This means that one should be neutral. The second one is, “ يا مزوق من برا واش حالك

 means “appearances are[ϳaamzǝwaq mnbara waʃ ħalk mǝl daχal] ”مىن داخىل

often deceiving”12, i.e. things can look different from the way they really are. The 

third example is, “ لىي يمىد سى حو مىا يعىرف صى حو  ” [ li ϳmad slaħu maϳaʕraf slaħu], 

this proverb is said to someone who gives the secret of his success to others. 

In the other side, the respondent defined the idiomatical expression asa 

collection of words if separated or gathered, they mostly do not have any 

                                                           
12“appearances are often deceiving” is an English proverb 
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meaning, unless they are understood from pragmatic point of view. The 

interviewee explained that the use of proverbs and idioms is like a habit for him 

since he always uses them. Along with, hearing them constantly from his parents 

and grandparents. 

The interviewee was able to differentiate between the proverb and the 

idiom. He stated that unlike the proverb that is a form of wisdom, the idiom is 

like a comment that can be either positive or negative. He added that proverbs 

and idioms are  speech beautifiers and help in comprehending the context of the 

conversation. In his opinion, the language that is used by young people nowadays 

is influenced by the media and the modern world, because of the era they are 

living in. Whereas, the elders are more conservative when using language, which 

is still affected by the history and the past life style. Therefore, their speech is full 

of old statements. 

The informant has also explained that young people rarely use the old 

expressions and sayings. However, there are some youth who use them and those 

are mainly cases of people who lived with their grandparents. He mentioned that 

young females often use these old statements since they spend much time at 

home discussing and taking care of parents or grandparents. That is to say, 

females are in a direct link to elders.But, this is not the case of males, who spend 

their time outside house and chatting with friends from the same generation. 

Respondent 5: this interviewee is a man of 27 years old, who lives in 

Tlemcen. According to him, a proverb is a sentence that has a moral or a lesson 

behind it. Whereas, the idiom is a statement that is used to express a current 

situation. The participant was not able to recall any proverb or idiom since he 

rarely uses them. However, the interviewee provided us with two new idioms 

that are usedby young speakers in the streets. The first one is, “راهىا ناكىفة”[raha 

naʃfa] means there is no news. The second idiom is“مىا عنىديش ميلىة” [maʕandi 

ʃmaqla],which is said by someone who does not have money.  

The informant mentioned that the use of the old expressions in the speech 

help to explain a message and make the discussion short and clear.He stated that 



 

63 

age has an impact on the language use. He explained that the word choice 

between elders and youngsters is different and sometimes leads to a 

misunderstanding between them. He also added that women use old proverbs and 

idioms more than men do, not only the young females, but also the old ones. 

Respondent 6: this is a woman of 24 years old, who lives in Tlemcen. As 

claimed by this interviewee, a proverb is an old statement that provides a moral 

in a clear wording. Whereas, the idiom is a metaphorical expression that is used 

to express the meaning indirectly.The informantwas able to provide one example 

of an idiom that is “رانىي نطبىل فالمىا”[ rani ntabal f lma], it is like “talking to a 

brick wall”13, which means  talking to someone who either does not listen or does 

not comprehend.The respondent stated that she is familiar with these old 

statements thanks to the old people in her family. She often uses the old proverbs 

and idioms in her daily speech at home or with her friends. 

 In the opinion of this interviewee using the idiomatic expressions or 

proverbs when talking help the speaker in transmitting and/or persuading the 

ideas and thoughts. She replied that there is distinction between the speech of 

elders and youngsters. She added that old people usually use the old expressions 

in any occasion. Whereas, the young people do not, except for the female 

category.  

Respondent 7: this interviewee is a man of 24 years old and he lives in 

Tlemcen.At the beginning of the interview, the respondent could not provide any 

definition or explanation of what is a proverb/ idiom. Thus, some examples of 

proverbs and idioms were inserted in order to help him differentiate between the 

two concepts. The informant stated that when the discourse and the meaning are 

clearly related to each other, it is a proverb. However, for idiomatical expression, 

the meaning is distinct from the discourse. The interviewee did not provide any 

illustration since he is not familiar with the old statements. Moreover, he claimed 

that the speech of old people is not similar to the youth speech and that the old 

proverbs are disappearing through times. But, idioms are created and updated 

                                                           
13“talking to a brick wall” is an English idiomatic expression. 
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with each new generation. As for the impact of gender in language use, he said 

that their speech is similar, especially when using the old statements. 

 Respondent 8: this participant is a woman of 23 years old, who lives in 

Tlemcen.According to her, the proverb is a simple sentence that is similar to a 

verse, and an idiom is an expression that is used as an illustration to express a 

given situation. The participant mentioned that there is no difference between the 

two concepts and both makes the speech beautiful and artistic. She also claimed 

that she is not familiar with old proverbs and idioms and does not use them. She 

agreed that age is a significant factor in language use, since the language of youth 

is different from the tongue of elders in terms of word choice, proverb/ idiom 

usage, and even the interpretation of particular idea or point of view.  She 

finished her talk by stating that women prefer to use these old statements more 

than males do. 

As it can be seen, the interviewees have provided different opinions and 

views concerning the studied topic.  The results obtained demonstrates that the 

interpretation and the usage of old proverbs and idioms differ from one 

respondent to another. 

2.5.3 Word List Analysis 

A list of old words has been given to 20 participants from the same 

sample.The list aims to examine to which extent theyoungsters of Tlemcen city 

understand those old words. However, the purpose from studying those old 

words is to know whether the youth deduce the meanings of the proverbs and 

idioms from a general comprehension or they recognise every single word 

included in these old statements. 

Ten lexical items from the 26 collected words were chosen to be studied. 

Both males and females have filled the word list. Different answers were 

provided and some other responses are repeated. Yet, many participants did not 

answer the list, which means that they do not understand or know the words. The 

tables below demonstrate the understanding of old words for both male and 

females: 
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      Table 2.45 Females’ Responses 

The Word The Meaning Respondents’ suggestions 

 يتي 

[χuχi] 

The pink colour Purple- Peach [ƔuƔi] 

 واعريك 

[lfriki] 

The green colour Light green- 

 وائروزي

[lɁarmzi] 

The carmine 

colour 

[Ɣuʒ fonsʕi]   Dark red 

 وازنجشري

[ zǝnʤari] 

The bleu colour  

 واقرتي

[lɁahwi] 

The brown colour Brown 

 وانبن 

[tǝbni] 

The light yellow 

colour 

Beige  

 بنتعل شرة

[bǝtʕmara] 

The tureen Insect - 

 واوربتز

[darbuz] 

The balcony Yard - [wǝstdaar] 

 وانح

[naħ] 

The door knocker [lϳadtaʕlbaba] -  

 وابروة

[lbǝrma] 

The shower basin 

/ the metal bucket 

[basina] 

 ولألال

[lɁalaal] 

The couscoussier: 

a traditional 

North African 

cookware 

[lkǝskǝs] -  

 واو شنة

[dǝkana] 

Kitchen worktop واتشنتتع [lħanut] (the store) 
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         Table 2.46 Males’ Responses 

The Word The Meaning Respondents’ suggestions 

 يتي 

[χuχi] 

The pink colour Pink –[ zahri] – Red orange 

 واعريك 

[lfriki] 

The green colour green – [aχdʕar] 

 وائروزي

[lɁarmzi] 

The carmine 

colour 

 red- blue 

 وازنجشري

[ zanʤari] 

The bleu colour Kind of green 

 واقرتي

[lɁahwi] 

The brown colour Brown- [bunni] 

 وانبن 

[tǝbni] 

The light yellow 

colour 

Kind of brown( yellowish) - yellow 

 بنتعل شرة

[bǝtʕmara] 

The tureen  

 واوربتز

[darbuz] 

The balcony  

 وانح

[naħ] 

The door knocker knob 

 وابروة

[lbǝrma] 

The shower basin 

/ the metal bucket 

  -(the pot ) [lɁadra] واقورة

[kukut] (pressure cooker)- 

 ولألال

[lɁalaal] 

The couscoussier: 

a traditional 

North African 

cookware 

Couscoussier – 

 واو شنة

[dǝkana] 

Kitchen worktop Shop – store – [ħanut](حشنتت ) 
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2.6  Discussion and Interpretation of the findings 

    The initial objective of this research paper is to assess the cultural 

knowledge of old proverbs and idioms with their use by the young speakers of 

Tlemcen community. Hence, this part of research endeavours to discuss and 

interpret the main results collected from, the youth questionnaire, the interview, 

and the word list by correlating them with the already mentioned hypotheses. The 

purpose of this section is to test the validity of the suggested hypotheses and 

whether they are confirmed or rejected. 

First, the current study aims at examining the use and the interpretation of 

old statements among young people. The results obtained from the questionnaire, 

concerning the cultural knowledge on old utterances indicate that old proverbs 

are mostly known for both males and females, except for some aphorisms 

(proverb 4 and 8 in question 1; proverbs analysis). The familiarity with proverbs 

does not mean percept clearly their meaning. However, the table of youth 

understandings of old proverbs (question 1; proverbs analysis) reveals that young 

speakers of Tlemcen, mainly females, are able to recognise the sense of proverbs. 

However, the old idiomatic expressions are almost unknown especially for 

males, except for some expressions (idiom 4,5,6,9 in question 1, idioms 

analysis), which are still used in the present time and understood mainly by 

females. 

  Interestingly, this investigation finds that the youngsters comprehend the 

proverbs more than idioms, because the studied proverbs contain intelligible 

words, ordered in a coherent and logical streamline, and the old conceptsin are 

lucid. Conversely, idiomatical phrases consist of prosodic words that include 

indefinable old words. To clarify, old aphorisms and idioms are understood by 

some participants either from the general meaning, from their use in certain 

occasions, or based on their own reasoning, but not from the comprehension of 

old words. As an evidence, the word list analysis shows that the majority of the 

participants do not know/recognise the old concepts. This can prove that old 
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statements are understood imprecisely and in an approximate way. Thus, the first 

hypothesis can be authenticated. 

Furthermore, the study seeks to determine whether the youth differentiate 

between a proverb and an idiom or not. According to theoretical description of 

proverbs and idioms characteristics (in the literature review), there are certain 

features in the idiom or proverb that reveal the distinction between the two. But, 

the examples provided by participants concerning proverbs (question 3, proverbs 

analysis) and idioms (question 3, idioms analysis) show that there is a confusion 

and mixture when determining a proverb or an idiom. Even the interviewees (not 

all of them) were not able to define or see the difference between these two 

speech genres. This can only confirm the second hypothesis. That is, the young 

people cannot distinguish between what/ how the proverb and the idiom is. 

On the question of the usage of old proverbs and idioms among young 

males and females, the results obtained from the analysis of the interview and the 

questionnaire that female participants use the proverbs in their daily speech more 

than males do. In the other hand, male informants use old idioms in their speech 

more than females do. These findings validated the third hypothesis. It is 

interesting to note, that the study of the understanding of proverbs and idioms 

and their use, along with the examples provided by the participants have 

indicated that gender affects the selection of these old statements.  In other 

words, females and males can be sometimes similar when using certain proverbs 

or idioms, but there are some statements that are used either by men or by 

women. 

One unanticipated finding is that the youth speakers of Tlemcen 

community are using new idiomatic expressions.Some of the participants 

claimed that old proverbs are disappearing through time, but idiomatic 

expressions are regenerated and renewed with each new generation. They have 

illustrated their claims by the speech of their younger siblings, which is also 

divergent and contain new concepts and phrases. This can only prove that there is 
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an evolution of culture and language, which always leads to a linguistic 

development and encourage the researchers to study it in the future. 

2.7 Conclusion 

This chapter endeavours to elucidate the research design and methodology 

used in this work. It frames the undertaken procedures and the involved research 

tools and techniques that have helped in accumulating various reliable and valid 

data. The chapter has provided a clear sight on the way data was collected, 

through the triangulation of research instruments, from questionnaires, 

interviews, to word listing, all designed purposefully to scrutinise the 

understanding and use of old proverbs and idioms by young speakers of Tlemcen 

community. The research work adopted the mixed method approach, in order to 

examine the data quantitatively and qualitatively, and thus assisting the research 

topic with various findings that approved the suggested hypotheses for this 

investigation. 
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General Conclusion 
 

 

 



   General Conclusion 

Language is a social phenomenon that has been studied from different 

perspective. It is a mean of communication and a reflection to our identity and 

culture. This latter is interrelated with language since they change and progress 

together. Among the cultural elements that are transmitted throughout language 

are proverbs and idioms that give to language a fullness and enrichment. In the 

Algerian society, elders, often use these proverbs and idioms. Thus, this work 

attempted to have a sight on the cultural knowledge of proverbs and idioms 

among the youth. The examined has examining the recognition and usage of 

these old expressions by youngsters and if the factor of gender affects it or not. 

The study has taken place at Tlemcen city with youth speakers, in which 

three research instruments have been used: the questionnaire, the interview, and 

the word-list. The research work consists of two chapters. The first one, is mainly 

a literature review on the previous theoretical investigations and foundations. It 

introduces the main concepts related to the topic. The second chapter is a 

practical it provides the reader with the design of the present research work. It 

presents the methods and instruments used in collecting, analysing, and 

discussing data. 

The analysis of data has revealed that young speakers of Tlemcen 

community understand the old proverbs more than old idioms, since proverbs of 

Tlemcen dialect are structured in a comprehensible way and do not include much 

archaic words, while old idioms include unclear words that belongs to the 

previous era and only elders can understand it. That means that the first 

hypotheses is confirmed, Another finding is that prove the second hypotheses is 

that, youth speakers do not differentiate between proverbs and idioms as they see 

them similar to each other. Besides, females use old proverbs more than idioms 

in their daily interaction, whereas males use old idioms more than proverbs. This 

finding shows that gender has an influence on the use od old proverbs and 

idioms. In addition, another unexpected finding reveals that youth are using new 

idioms in their daily speech. 
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Ultimately, this investigation has faced some limitations and struggles. 

First, this research needs a large sample to be studied for providing a 

representative and valid results. In addition, the female participants were present 

more than males (issue of homogeneity). Besides, some participants did not 

answer the whole questionnaires, while others did not provide any illustration.  

This extended essay has offered empirical, theoretical and methodological 

contributions to the study of language and culture, along with language use 

among youth speakers of Tlemcen community. Yet, further research can provide 

us with an understanding on the phenomenon but with a large scale. Besides, the 

study of old proverbs and idioms among young speakers can extend to be 

examined in other regions, near to Tlemcen city to compare between regions. 

Moreover, the phenomenon of innovating new idiomatical expressions of 

Tlemcen dialect is interestingly another point to be tackled. It can be said that, 

studying the language of young does never end since it changes through time, 

that is why it is one of the significant topic in sociolinguistics. 
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Appendix ‘A’ 

Questionnaire to Youth 

The present questionnaire aims at collecting information about the 

interpretation of old proverbs and idioms by younger speakers in Tlemcen. 

Thus, you are kindly requested to answer the following questions. 

Part 1: (Personal Information) 

Age: 

Residence: 

Gender:                     Male □                      Female □ 

Part 2:(Linguistic Knowledge) 

A.  1- Do you know the following proverbs? If yes, can you give their 

meaning? 

No. Proverbs Yes No The Meaning in Arabic or English 

01 

 

فبشارزونةع نبشععواصت    …………………………………………………     

…………………………………………………

………………………………………………… 

 

02 

............................................................................   واخيرعوروعوعواررعورو

............................................................................

............................................................................ 

 

03 

وا عوشعلنووعابنشتع

 وشلرفتوعبششعوشت
  …………………………………………………

…………………………………………………

………………………………………………… 

 

04 

شجوا ىطشنعبشانشجعوعيتن  

 
  …………………………………………………

…………………………………………………

………………………………………………… 

 

05 

…………………………………………………   دورنشع نشرتعلشرنش

…………………………………………………

………………………………………………… 

 

06 

وابشبعوا عيجيكعونتع

 واريحع ووعوع نريح
  …………………………………………………

…………………………………………………

………………………………………………… 

 

07 

شرووشعيبئشعفشاتودعغيرعحج    …………………………………………………

…………………………………………………

………………………………………………… 

 
08 

 

عوشعيتسعبشاج رةعغيرعا 

  تو ت

  ............................................................................

............................................................................

............................................................................ 
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09 
لاع ثيرعاصتشبعيبئشعب

بصشح  

  ............................................................................

............................................................................

............................................................................ 

 

10 

 

حؤولعأا عيتبعاربشحعوشعي  
  …………………………………………………

…………………………………………………

………………………………………………… 

 

11 
ا عيخشامعرو تعوعع

 وانخشاةعينؤبتهعواجوود

  ............................................................................

............................................................................

............................................................................ 

 

12 
يبعوشعيكبرعروسعحناعير

 روس

  …………………………………………………

…………………………………………………

………………………………………………… 

 

13 
ءعل رعواعيمعوشع طىععفت

 واتشجب

  …………………………………………………

…………………………………………………

………………………………………………… 

 

14 
عفتتعلىاعلووكعجيعشنت

 وش عت  علىيهعلريشن

  …………………………………………………

…………………………………………………

………………………………………………… 

 

15 

عاتأوا يووعبلاعونويلعومع

 وانوبير

 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

16 
عواعيمعلاع رتفعوعولأاب

 لاعيتجع

  …………………………………………………

…………………………………………………

………………………………………………… 

 

17 
أابعوازهرةعوشعيت ى ع

 وانعرة

 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

18 
نشعونشعنؤواكع يويعوعنني

 لرفعوئشوك

  …………………………………………………

…………………………………………………

………………………………………………… 

 

19 
جعواعرو ةعومعأشعير

 دورعبشهش

  …………………………………………………

…………………………………………………

………………………………………………… 

 

20 
لاع ثيرعواصنشيعيبئشعب

 صنعة

 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

21 
 

 واخلايلعوعوارمعواوويل

 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

22 
 

يشعوزوءعومعبروعأشع

 حشاكعومعدويل

  …………………………………………………

…………………………………………………

………………………………………………… 

 

23 
 

فعا عأرصش تعاععاعيخش

 ومعييشلعاتبل

  …………………………………………………

…………………………………………………

………………………………………………… 
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24 
 

 وا رووابيطةعدي شعوريطة

 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

25 
فتتعلىاعواتودعواروورع

ولاع عتتعلىاعواتودع

 وا ش ت  

  …………………………………………………

…………………………………………………

………………………………………………… 

 

26 
معا عوكنتبعلىاعواجبي

 وشعينتيتوهعوايويم

  …………………………………………………

…………………………………………………

………………………………………………… 

 

27 
أابعوائورةعلىاعف رشع

  طىععوابنتعلاورش

  …………………………………………………

…………………………………………………

………………………………………………… 

 

28 
نرشعواطتيىةع ئض عصشات

  هوعوائصيرةع عيمعاجشر

  …………………………………………………

…………………………………………………

………………………………………………… 

 

29 
وخب عومعواجيرونعوع

 وعضتحعفشاويتون

  …………………………………………………

…………………………………………………

………………………………………………… 

 

30 

عواى شنعطشرءطشرءوعوايويم

 لبشهمعوا شرء
  …………………………………………………

…………………………………………………

………………………………………………… 

 

31 
 لعينعتسعلنوعوشهع

 غزول

  …………………………………………………

…………………………………………………

………………………………………………… 

 

32 
بصلع  عوائورةععبلاع

 وا روعبلاعلئل

  …………………………………………………

…………………………………………………

………………………………………………… 

 

33 
شعاعرو ةعفتءعواكر  عو

  عرفعفشيمع ر  

  …………………………………………………

…………………………………………………

………………………………………………… 

 

34 
وا عبواكعبشاعتلعبواتع

 بئرترُ
  …………………………………………………

…………………………………………………

………………………………………………… 

 

35 
  ا عينكلعلىاعورأة

شن يبنتعيبشتعبلاعلر  

  …………………………………………………

…………………………………………………

………………………………………………… 

 

36 
ع  ع ربععاكرشع ؤول

 ارو غن 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

37 
 

   عشبععصشاحعألعوشاح
 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

38 
 

 وتلعواعتلعيؤولعطيشب
 

  …………………………………………………

…………………………………………………

………………………………………………… 
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39 
  عحنشجينكعأوجهع

 يربرتكعائطتط

  …………………………………………………

…………………………………………………

………………………………………………… 

 

40 
 عوعضربن عوعبكاع بقن

 شنكا

  …………………………………………………

…………………………………………………

………………………………………………… 

 

41 

أل ىرشعفشلأرلةع صبحع

  رلا

  …………………………………………………

…………………………………………………

………………………………………………… 

 

42 
 واج لعوشعيرتف 

عحوبنتيرتفععحوبةعبم

 ل ت

  …………………………………………………

…………………………………………………

………………………………………………… 

 

43 
وذوعلييتعأوي تنعنألع

 اتجر

  …………………………………………………

…………………………………………………

………………………………………………… 

 

44 
رضينشعبشارمعوعوارمعوشع

 رضشعبينش

  …………………………………………………

…………………………………………………

………………………………………………… 

 

45 

 

عتضربنتعيووعوشع تجلي   
 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

46 
عيضشرعوعينعراعبتروء

 واىعت

  …………………………………………………

…………………………………………………

………………………………………………… 

 

47 

 

نكعا ععفشينكعبىيىةعفشي

 بتيىة

  …………………………………………………

…………………………………………………

………………………………………………… 

 

48 

 

 ا عفشتعوشت

 

  …………………………………………………

…………………………………………………

………………………………………………… 

 

2- Do you use old proverbs in your daily speech ? 

       Yes □                                No □ 

- If yes, which of the before mentioned proverbs do you use? ( just 

give their numbers) 

……………………………………………………………………………….. 

3- Can you provide other examples of old proverbs? 

.........................................................................................................................        

………………………………………………………………………………..               

………………………………………………………………………………..    

……………………………………………………………………………….. 
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B. Do you know the following idioms? If yes, can you give their meaning? 

No. Idioms Yes No The Meaning in Arabic or English 

………………………………………………   جشعيكتىرشعل شهش 01

……………………………………………… 

  ش رونشعوعائش غطشهش 02

 
  ………………………………………………

……………………………………………… 

هربعومعواتبسعطشحع 03

 فبشبت

  ………………………………………………

……………………………………………… 

04 

 

يح يويعوىيحعوعضربتعوار    ………………………………………………

……………………………………………… 

………………………………………………   ومعاتينتوعبخرات 05

……………………………………………… 

 ومعحبةعيبن عأبة 06

 
  ………………………………………………

……………………………………………… 

………………………………………………   يرتفعغيرعلنوعنيعت 07

……………………………………………… 

………………………………………………   روهشعييمعومع  ش 08

……………………………………………… 

………………………………………………   وابشبعيعتتعج ل 09

……………………………………………… 

………………………………………………   لتمعبترك 10

……………………………………………… 

ازيتليمع ئىيتعليمع كبعو 11    ………………………………………………

……………………………………………… 

………………………………………………   دودوعومعلتدو 12

……………………………………………… 

تيةلينتعلىاعوا ئىيةعووا ر 13    ………………………………………………

……………………………………………… 

………………………………………………   ح أعوعيعرفعبشبعدورهم 14

……………………………………………… 

شفتريكعلنوعفشفت رزات ن 15    ………………………………………………

……………………………………………… 

………………………………………………   ح ئةعوعأاتارشعواتل 16

……………………………………………… 

ا زودعرئ ءوعوشيش لعومعا 17

 دئ ء
  ………………………………………………

……………………………………………… 
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………………………………………………   وى ع تينتعوشعرينت 18

……………………………………………… 

………………………………………………   فشيمعوشعشنكعشبرنك 19

……………………………………………… 

………………………………………………   وا ش تع تنتعنشبت 20

……………………………………………… 

………………………………………………   يضروعفتءعواطعشم 21

……………………………………………… 

………………………………………………    رو عابرةعوشعطيح 22

……………………………………………… 

………………………………………………   ا عفأابتعلىاعا شنت 23

……………………………………………… 

………………………………………………    لعصبععبصنعة 24

……………………………………………… 

عوشع تئع عوابيضةعلىا 25

 وازلايج
  ………………………………………………

……………………………………………… 

………………………………………………   ضربن عوازروء 26

……………………………………………… 

………………………………………………   لينتع بيرة 27

……………………………………………… 

………………………………………………   وجعش تفجنشبت 28

……………………………………………… 

………………………………………………   هذوكعوشعحصوت 29

……………………………………………… 

………………………………………………    ركعفبير 30

……………………………………………… 

………………………………………………   يوعوائطتع عشون 31

……………………………………………… 

………………………………………………   لين علىاعلينك 32

……………………………………………… 

………………………………………………   ضربعوانتتعطعيشاضت 33

……………………………………………… 

 

34 

 

ليمعششفتعوعليمعوشع

 ششفن 

  ………………………………………………

………………………………………………

……………………………………………… 

………………………………………………   حشجعوت ا،عوت اعواتشج 35

……………………………………………… 



 

86 

………………………………………………   زيتعلىاعبتعوئص 36

……………………………………………… 

………………………………………………   صتفشعطشرت 37

……………………………………………… 

………………………………………………   حتحتعشكشرروحت 38

……………………………………………… 

 لشولع  عايشوتعوازوشن 39

 

  ………………………………………………

……………………………………………… 

 ضربعأرنجةوعفرنجة 40

 

  ………………………………………………

……………………………………………… 

  نرتعلىاعوشعوصشوك 41

 

  ………………………………………………

……………………………………………… 

………………………………………………   نشرع تتعوانبمع  42

……………………………………………… 

………………………………………………   زليأوعينيه 43

……………………………………………… 

 

2- Do you use old idioms in your daily speech? 

                       Yes □                                    No □ 

- If yes, which of the aforementioned idioms do you use? ( just 

give their numbers) 

………………………………………………………………………………

… 

3- Can you provide other examples of old idioms? 

………………………………………………………………………………. 

………………………………………………………………………………. 

………………………………………………………………………………. 

………………………………………………………………………………. 

 

Thank you for your collaboration and understanding 
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Appendix ‘B’ 

The Interview 

This interview is a part of a sociolinguistic research that is intended to study 

the interpretation of old proverbs and idioms by young speakers. Therefore, 

you are kindly invited to be interviewed; your identity and personal 

information will be anonymous. 

1- How old are you? 

2- Where do you live? 

Part One: Proverbs 

1) Do you know what a proverb is?  

2) Can you give two examples of proverbs? 

3) Can you tell me how you come to know these proverbs? 

4) Do you use these proverbs in your daily speech? 

5) Where do you use proverbs and with whom? 

Part Two: Idioms 

1) Do you know what an idiom is? 

2) Can you give two examples of idioms? 

3) Can you tell me how you come to know these idioms? 

4) Do you use these idioms in your daily speech? 

5) Where do you use idioms? And with whom? 

3- Can you differentiate between a proverb and an idiom? 

4- Do proverbs and idioms have an impact on the speech flow? 

5- Do you think that age affects language use?  

6- What about gender? 
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Appendix ‘C’ 

The Word List 

- Can you provide the meaning or the synonym of these old words: 

A) Colours: 

 ………………………………………………………………يتي  -1

 ...……………………………………………………………واعريك  -2

 .……………………………………………………………وائروزي -3

 ……………………………………………………………وازنجشري -4

 ................................................................................................واقرتي -5

 .………………………………………………………………وانبن  -6

B) Things: 

 ……………………………………………………………بنتعل شرة -1

 ………………………………………………………………واوربتز -2

 .…………………………………………………………………وانح -3

 .………………………………………………………………وابروة -4

 .………………………………………………………………ولألال -5

 ………………………………………………………………واو شنة -6
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ععععععععععععععععععععععععععععععععععععععععععععععععععععع Appendix ‘D’ 

Proverbs Corpus 

1. /brsana tanbaʕ sʕuf/ 

 بشارزونةع نبشععواصتف

Sobriety makes the work easier.  

2. /lχir mra w ʃǝr mra/ 

 واخيرعوروعوعواىررعورو

The good is a woman and the evil is a woman. 

3. /li maʕandu lbnaat maʕarfu baʃ maat/ 

نشتعوشلرفتعبششعوشتا عوشعلنوووعب  

Daughterless parents are lonely parents. 

4. /sultaan bǝtaaʤ w jaħtaʤ/ 

 وا ىطشنعبشانشجعوعيتنشج

Even the king with a crown is in need. 

5. /daarna sǝtaart ʕarna/ 

 دورنشع نشرتعلشرنش

The house covers up secrets 

6. / lbab li jʤik mnu riħ sedu w stǝriħ/ 

ابشبعا عيجيكعونتعواريحع ووعوع نريحو  

The door that the wind crosses it, close it to feel at ease 

7. /majbɁa fel waad Ɣiir ħʤaru/ 

 وشعيبئشعفشاتودعغيرعحجشرو

Only the loyal people remain 

8. /majħas bǝl ʤǝmra Ɣir li kwatu/ 

 وشعيتسعبشاج رةعغيرعا ع تو ت

Who truly empathy with you is the one who suffered from the same thing. 

9. /kθiir lǝsʕħaab jbɁa bla sʕaħǝb/ 

  ثيرعاصتشبعيبئشعبلاعصشحب

Lot of friends means no friend. 

10.  /li jħab ʃbaħ majɁuul aħ/ 
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 ا عيتبعشبشحعوشعيؤولعأح

No pain no gain 

11. / li jχalǝt rasu mʕa nuχala jnuɁbuh ʒǝdaad/ 

يخشامعرو تعوععوانخشاةعينؤبتهعواجوودعا   

Who does not select properly his friends, he will face problems. 

12.  /majkber raas ħata jʃib raas/ 

 وشعيكبرعروسعحناعيريبعروس

13.  /ʕɔmǝr lʕajn matǝtlaʕ fuɁ lħaʤǝb/ 

 ل رعواعيمعوشع طىععفتءعاتشجبعععععع

14. / fut ʕla ʕadǝwk ʤiʕaan w matfutʃ ʕlih ʕǝrjaan/ 

 فتتعلىاعلووكعجيعشنعوعوشع عت  علىيهعلريشنع

15.  / lmida bla mǝndil mǝn Ɂalǝt tǝdbiir/ 

 ا يووعبلاعونويلعومعقىةعوانوبيرع

A table without a napkin isع a lack of managing. 

16.  / lʕajn la tʃuf w lɁalb la jwʤaʕ/ 

عيتجعععاعيمعلاع رتفعوعواقىبعلاع                   

                 Do not see not to be hurted.  

17.  / Ɂalb zahra majahmǝlʃ naʕra/ 

 أابعوازهرةعنشعيت ى عوانعرةع

A Soft hearted person is a sensitive one. 

18.  / ana nɁulk sidi w ntina ʕrǝf mɁamǝk/ 

 ونشعنؤواكع يويعوعننينشعلرفعوئشوكعع

Reciprocate respect  

19.  / aʃ χarǝʤ laʕrɔsa mn daar baha/ 

 أشعيرجعاعرو ةعومعدورعبشهشععع

At a snail’s pace 

20.  / kθiir sʕnajaʕ jǝbɁa bla sʕanʕa/ 

  ثيرعواصنشيععيبئشعبلاعصنعةعععع

Quality over quantity. 

21.  / lχlχǝl w lham ldaχǝl/ 

 اخلايلعوعوارمعواوويلععع
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Appearances are often deciving. 

22.   / li Ɂarsʕatu lǝfʕa jχaf mn χjaal laħbǝl/ 

 ا عأرصش تعاععاعيخشفعومعييشلعاتبلعع

Once bitten, twice shy. 

23.  / lmǝra l bita dima mǝrita/ 

 ا روعوابيطةعدي شعوريطةع

The blond woman is always ill 

24.  / fut ʕla lwad lhadaar w matfutʃ ʕla lwad sakuti/ 

   علىاعواتودعوا ش ت  ععفتتعلىاعواتودعواروورعوعوش قت

Pass by the rough river and not by the calm river 

25.  /li mǝktuub ʕla ʤbin majnaħiwah ljǝdin/ 

 ا عوكنتبعلىاعواجبيمعوشعينتيتوهعوايويمععع

What is wriiten in destiny does not change. 

26.  /Ɂalǝb lɁadǝra ʕla fumha tǝtlaʕ lbǝnt lmmǝha/ 

رةعلىاعف رشع طىععوابنتعا رشععأابعواقوع  

    Like mother, like daughter 

27.  / twila taɁdi sʕalħǝtha w laɁsʕira tʕajt lʤarǝtha/ 

 واطتيىةع ئض عصشاتنرشعوعوائصيرةع عيمعاجشر رشع

28.  / mχǝbi mǝl ʤiraan w mǝfdʕuħ f diwan/ 

 وخب عومعواجيرونعوعوعضتحعفشاويتونعع

Hidden fro others but exposed in their speech 

29.  /lsan taraɁ taraɁ w ljǝdin ʕabahum sʕaraɁ/ 

 ا شنعطشرءعطشرءعوعوايويمعلبشهمعوا شرءعع

Actions speak louder than words 

30.  / kul χǝnfuus ʕand mah Ɣzal/ 

  لعينعتسعلنوعوشهعغزولعع

Every one is nice in his mother’s eyes. 

31.  / lɁadra bla bsʕǝl ki lmra bla ʕaɁǝl/ 

  ائورةعبلاعبصلع  عا روعبلاعلئلعع

A food without an onion is like a woman without mind 

32.  / laʕrɔsa fɔɁ lkursi mataʕrǝfha fajǝn trǝsʕi/ 
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 اعرو ةعفتءعاكر  عوشع عرفرشعفشيمع رص عع

The single girl cannot know who will she marry. 

33.  / li bǝdlǝk bǝl fuul bǝdlu b Ɂʃuru/ 

 ا عبواكعبشاعتلعبواتعبئرتروععع

A person who pushes you away should be left away. 

34.  / li jǝtkǝl ʕla mǝrɁat nsibtu jbat bla ʕʃa/عع 

 ا عينكلعلىاعورأةعن يبنتعيبشتعبلاعلرشععع

If you rely in your mother in law, you will remain hungry. 

35.  / ki tǝʃbaʕ lkǝrʃ tɁul l raas Ɣǝni/ 

   ع ربععاكرشع ؤولعاروسعغن ععع

A stuffed person is a happy one 

36.  /ki ʃbaʕ salaħ Ɂal malaħ/ 

   عشبععصشاحعألعوشاحعع

Crticising what being benefited from   

37.  / muul l fuul yɁuul tǝjaab/ 

 وتلعاعتلعيؤولعفطيشبععع

Every seller assumes the quality of his goods. 

38.  / ki ħtaʤitǝk awǝʒhi χǝrbʃuk laɁtʕ ɔ:tʕ/ 

   عحنشجينكعأوجهعيربرتكعائطتطعععع

When you are looking for something, you will not find it. 

39.  / dʕrǝbni w bka sbaɁni w ʃtǝka/ 

 ضربن عوعبكاع بئن عوعشنكاععع

He beat me and cried before me and complained. 

40.  /aʕmǝlha fǝl arʕa tǝsʕ baħ tǝrʕa/ 

 أل ىرشعفشلأرلةع صبحع رلاعع

Hide the secret today and tommorow it will spread 

41.  /ʒǝmǝl majʃufʃ ħdǝbtu jʃuf ħdǝbǝt bǝn ʕamu/ 

 واج لعوشعيرتف عحوبنتعيرتفعبمعل تعع

The camel cannot see its hump, but see his peers’hump. 

42.  /ida ʕjiit a mimun naɁǝl laħʤǝr/ 

 وذوعلييتعأوي تنعنألعاتجرعع
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The work over tiredness 

 /jaa mzǝwaɁ mn bǝra aʃ ħalǝk mǝl daχǝl /عع .43

 يشعوزوءعومعبروعأشعحشاكعومعدويلععع

He who is physically beautiful, how is your inner? 

44.  / rdʕina bǝl ham w lham ma rdʕa bina/ 

 رضينشعبشارمعوعوارمعوشعرضشعبينشععععع

45.  /[li dʕrbatu jadu matwʤʕu/ 

 ا عضربنتعيووعوشع تجعتع

If one hits himself, he will not be hurted 

46.  /χǝdʕar w jǝtʕaʃa b wraɁ lǝft/ 

يضشرعوعينعراعبتروقعواىعتعععع  

47.  / li fajtǝk b lila fajtǝk b ħila/ 

عا عفشينكعبىيىةعفشينكعبتيىةعع  

Who is older than you, thinks better than you 

48.  / li faat maat/ 

 ا عفشتعوشتعع

Let bygones be bygones 

49.  / kǝlmǝt manaʕrǝf fiha raħa/ 

  ى ةعوشعنعرفعفيرشعروحةع

50. /jla ʃaft zudʒ matfahmin ʔaʕraf bali ʔal dark ʕla wahad/  

وشعتعزوجعونعشه يمعولرفعبى عواوركعلىاعووحعيلا  

In a happy relationship, there’s always someone who is more burdened 

51. / mul nija yǝrbaħ/ 

 وتلعوانيةعيربحعع

The innocent people are successful people. 

52.  /χirǝk mataʕtihʃ lƔirǝk/ 

 ييركعوشع عطيهعاغيركعع

Do not wed your offspring to strangers. 

53.  / triɁ lkǝddab Ɂsʕira/ 

 طريقعواكذوبعئصيرةعع

The road of the liar is short. 
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54.  / kul ʕutla fiha χiir/ 

  لعلطىةعفيرشعييرع

The later, the better. 
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Appendix ‘E’ 

Idioms Corpus 

1. /ʒa jkaħalha ʕmaha/ 

 جشعيكتىرشعل شهش

Making a situation worse. 

2. /kasruna w lɁat Ɣtaha/ 

ع ش رونشعوعائشتعغطشهش  

Like two peas in a pod. 

3. /hrub mǝl ħabs taħ f babu/ 

 هربعومعواتبسعطشحعفبشبت

Escaping from a problem, falling in a big one. 

4. / sidi mliħ w dʕǝrbu  riħ/ 

  يويعوىيحعوعضربتعريحعع

One is already in a bad situation and life keeps putting him in trails. 

5. / mn laħajtu w bǝχǝrlu/ 

 ومعاتينتعوعبخراتعع

Gifting someone with his things. 

6. /mn ħaba jbǝni Ɂuba/ 

 ومعحبةعيبن عأبةعع

Over exaggeration  

7. / jʃuf Ɣir ʕan nifu/ 

 يرتفعغيرعلنوعنيعت

He does not have a wide vision. 

8. /raha χit mn sǝma/ 

 روهشعييمعومع  ش

It is raining heavely. 

9. /lbab jfǝwǝt ʒmǝl/ 

 وابشبعيعتتعج لع
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The door is big enough for a camel to pass through. 

10.  /Ɂum baħrǝk/ 

 لتمعبتركع

Rely on yourself. 

11.  / ʕajn taɁli w Ɂajn tkub ziit/ 

 ليمع أا عوعليمع كبعوازيت

Doing multiple tasks .ع  

 /dudu mn ʕudu/ ع .12

وعدودوعومعلتد  

From it, to it. 

13.  /ʕajnu ʕla maɁlija w mǝʃwija/ 

 لينتعلىاعوا ئىيةعوعوا رتيةع

Being curious to know everything. 

14.  /ħmaɁ w jaʕrǝf bab darhum/ 

 ح أعوعيعرفعبشبعدورهمع

He looks insane but he knows everything. 

15.  / rik Ɂand fafu thazǝlu ktafu/ 

شفتريكعلنوعفشفتع رزاتع ن  

Being silly. 

16.  /ħamɁa w aluulha wǝlwǝl/ 

 ح ئةعوعأاتارشعواتل

Taking a given situation to extreme levels whenever given the 

chance. 

17.  /lmǝzwǝd rɁiɁ w majakul mn dɁiɁ/ 

 وا زودعرئ ءعوعوشعيكلعومعدئ ء

Eating with overwight.  

18.  / mǝli kwitu maritu/ 

تععوى ع تينتعوشرين  

From the first remark I gave him, he did not come back. 
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/عع .19 fajǝn maʃǝtǝk ʃǝbahtǝk/ 

 فشيمعوشعشنكعشبرنك

i see you everywhere. 

20.  / ssakǝt taħtu nabǝt/ 

 وا ش تع تنتعنشبتععع

The silent one is the most dangerous one. 

21. /χudra fɔɁ tɁaam/ 

  يضروعفتءعواطعشمع

Being redundant. 

22.  / tǝrmi lǝbra ma tiħ/ 

  رو عابرةعوشطيحع

If you throw a needle, it will not fall (referring to a crowded place). 

23.  /li fɁalbu ʕla lsanu/ 

 ا عفأابتعلىاعا شنتع

Someone who speaks what it ever he thinks of (being honest). 

24. /kul sʕbaʕ b sʕanʕa/ 

عةعع لعصبععبصن  

Being skillfull and efficient at almost everything (generally said to 

women). 

25. /matwaɁafʃ lbidʕa Ɂla zǝlajǝʤ/ 

 وشع تؤف عوابيضةعلىاعوازلايجعع

Do not magnify things. 

26.  /dʕrabni zǝraaɁ/ 

 ضربن عوازروءعع

Being furiously angry. 

27.  /ʕajnu kbira/ 

 لينتع بيرةع

His eyes are big (someone that small amount of things are not 

enough for him). 
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28.  /wǝʤʕatu f ʤǝnabu/ 

 وجعش تعفجنشبت

Someone feels that a general talk is targeted to him. 

29.  /hadak maħasʕdǝt/ 

 هووكعوشعحصوتع

It is as much as it should be ( referring to the maximum effort). 

30.  / sǝrǝk f biir/ 

  ركعفبير

 Your secret isعin a well. 

31.  /jǝd lɁad w tɁawǝn/ 

 يوعوائمعوع عشونع

Even the faintest and small deeds are helpful. 

32.  /ʕajni ʕla ʕajnǝk/ 

 لين علىاعلينكعع

Being observant. 

33.  /dʕrǝb naħ w tǝfi dʕu/ 

 ضربعوانحعوعطع عواضتعع

 Turning a blind eye on something. 

 /ħaʒ musa musa lħaʒ/ع .34

 حشجعوت اعوت اعواتشجعع

The same thing in both ways 

 /ziit Ɂla bu mɁasʕع/ع .35

 زيتعلىاعبتعوئصع

Still waters run  deep 

36. / ʕajn ʃafǝt w ʕajn ma ʃafǝtʃ/ 

 ليمعششفتعوعليمعوشششفن عع

Be carful, I am watching you. 

37.  /sʕufa tarǝt/ 

فشعطشرتعصت  
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A swift person who moves speedily. 

38.  / ħuħ ʃǝkar ruħu/ 

 حتحتعشكشرعروحتعع

Extolling one’s self. 

39.  / ʕamǝl ki lijam w zǝman / 

 لشولع  عايشمعوعوازوشنععع

Ugly person. 

40.  /dʕrǝb Ɂranʤa w fǝranʤa/  

 ضربعأرنجةعوعفرنجةععع

The one who goes and knows everywhere. 

41.  / ktǝrt ʕla mawǝsʕawk/ 

  نرتعلىاعوشعوصشوكعع

You talk a lot. 

42.  / naar taħt tbǝn/ 

 نشرع تتعوانبمعع

Fire under hay ( referring to someone who is gentle, but in reality 

dangerous). 

43.  /zʕajaɁ w jtih/ 

 زليأعوعينيهععع

He is ugly but selfish. 
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Appendix ‘F’ 

Old Words Corpus 

 χuχi Pink/ يتي 

 lfriki/ Green/ واعريك 

 lɁarmzi/ The carmine colour/ وائروزي

 zǝnʤari/ Bleu/ وازنجشري

 lɁahwi/ Brown/ ائرتي

 tǝbni/ The light yellow/  بن 

colour. 

 bǝt ʕmara/ The tureen/ بنتعل شرة

 darbuz/ The balcony/ دزبتز

 naħ/ The door knocker/ وانح

 / lbarma/ The shower basin/ وابروة

the metal bucket 

 lɁalaal/ The couscoussier: a/ ولألال

traditional North 

African cookware 

 dǝkana Kitchen worktop واو شنة

 lmida/ Low Rounded table/ وا يوة

 sǝrʤǝm/ fence/ وا رجم

 lmarju/ wardrobe/ وا شريت

ودجو  /ʒdaad/ chikens 

 wlaʒdad/ Eggs/ ولاجوود

 lkǝtaan/ textile/ واكنشن

 lbriƔla/ mosquito/ وابريغىة

 fɔsdaar/ yard/ فت معواوور

 zǝraaɁ/ Spirit/jinn/ وازروء

 rǝdʕa/ Water meter/ واردلة

 lmǝzwǝd/ long narrow bag/ وا زود

 lbɔʃta/ The bank/ وابتشنش
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 tǝzina/ A dozen/ واطزينة

 lɁutjan/ Household chores/ ولأطيشن

 

 

 



 

  ملخص                         

عواثقشفيةع عوا عرفة عوعشينة عواا ع روف عثقشفية عاغتية عدرو ة علم علبشرة عهت عوابتث هذو

ووانعشبيرعواقوي ةعبيمعواربشبعف عوا جن ععوانى  شن عوععولأيذعبعيمعوولا نخوومعالأوثشلع

ف عو نع شارشعبيمعوا نتوثيمعواذ ترعوولانشث.ع معو نخوومعثلاثعأدووتععفلاولالنبشرعولاين

ووان ع ن ثلعف عولا نبيشنعووا قشبىةعوقشئ ةع ى شتعومعأجلعولإجشبةعلمعأ ئىةعهش هعبتثيةع

عأ ثرعومعع.واورو ة عولاوثشلعواقوي ة عونع عرم عبينتعواننشئجعونعواربشبعبش نطشلنرش عقو   ش

عبشلإض عوانعشبيرعواقوي ة عف عوانعريقعبيمعوا ثلعووانعبيرع  شعشفة عيجوونعصعتبة وااعونرم

واذ ترعفشنرمععسأظررتعواننشئجعأيضشعبشنعولانشثعي نع ىمعولاوثشلعأ ثرعومعوانعشبيرعبعك

 عععععععععععععععي نع ىتنعوانعشبيرعأ ثرعومعولأوثشل.عععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععععع

 ع-واقوي ةععوانعشبيرع-واقوي ةععولأوثشل-واننتععواىغتيع-عواثقشفة-واىغةعالكلمات المفتاحية 

 وا نتوثيمعواربشب
 
Résumé 

Cette recherche est une étude sociolinguistique et culturelle qui s'attache à étudier 

les aspects culturels et linguistiques de l'utilisation des anciens proverbes et 

idiomes chez les jeunes locuteurs de la communauté de Tlemcen. Cette enquête 

examine la reconnaissance et l'utilisation d'anciennes expressions pour les 

locuteurs masculins et féminins. Trois instruments de recherche ont été utilisés : le 

questionnaire, l'entretien et une liste de mots afin de répondre aux questions de 

recherche. Les résultats révèlent que les jeunes locuteurs comprennent mieux les 

vieux proverbes que les vieux idiomes. Pourtant, la majorité d'entre eux ne savent 

pas faire la différence entre le proverbe et l'idiome. En ce qui concerne 

l'utilisation, les femmes utilisent plus les anciens proverbes que les anciens 

idiomes, tandis que les hommes utilisent les anciens idiomes plus que les anciens 

proverbes. 

Mots clés : Langue - culture - variation de la langue - anciens proverbes - anciens 

idiomes - jeunes locuteurs 

 

Summary 

The present research work is a sociolinguistic and cultural study. It endeavours to 

study the cultural knowledge and the usage of old proverbs and idioms among 

young speakers of Tlemcen community. This investigation scrutinises the 

recognition and usage of old statements for both males and females speakers. 

Three research instruments have been employed: the questionnaire, the interview, 

and the word list in order to answer the research queries. The findings reveals that 

youth speakers understand the old proverbs more than old idiom. Yet, the majority 

of them cannot differentiate between the proverb and the idiom. As for the use, 

females use old proverbs more than old idioms, while males used old idioms more 

than old proverbs. 

Key words: Language - culture -عlanguage variation ع- old proverbs - old idioms - 

young speakers 


